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By RICHARD McDONOUGH
AFP Correspondent

PAINTER, Va. — Few flower farms 
operate in Virginia’s Eastern Shore. 

Those that do are generally small in 
size compared to many farms around 
them growing commodity crops and 
vegetables. 

One of the flower farms in this area 
is Chatham Flower Farm.

“We specialize in dahlias and have 
over 309 varieties currently,” said Kate 
Meyer of Chatham Flower Farm. She 
and her husband, John Fitzpatrick, are 
co-owners of this farm in Accomack 
County, Va. 

“We also grow up to 25 other va-
rieties, perennials, and annuals of cut 
flowers. We currently grow about one 
acre on our four-acre farm. In 2020 we 
grew about 30 varieties of cut flowers 
on 1 acre.”

According to USDA’s 2019 Horti-
cultural Census, there were 163 oper-
ations producing annual bedding and 
garden plants in the Commonwealth 
of Virginia. 

The overall value of sales was $70.8 
million in 2019. 

The vast majority of these sales, 
$64.2 million, were to the wholesale 
industry.

The main sales focus for Chatham 
Flower Farm targets retail customers.

“We have never relied on whole-
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Couple maximizes 
operation with dozens 

of varieties on
 limited land

Vineyard co-owner Seillier-Moiseiwitsch: ‘We love the natural beauty of this area’

Revalation investing in agriculture, community

Va. flower 
farm grows 

through 
retail sales

MADISON, Va.  (AP) —  “Exqui-
site” best describes a recent Friday 
afternoon in Madison County spent 
sitting with good company, waning 
sunshine and handy beverages — and 
a stunning view of blue mountains 
layered on the horizon.

At Revalation Vineyards, the mag-
nificent Hebron Valley is spread out 
for the grateful observer in all its glory 
from the rise upon which the winery 
sits.

“We love the natural beauty of this 
area,” Revalation co-owner Françoise 

Seillier-Moiseiwitsch told the Culpep-
er Star-Exponent. “We love growing 
grapes here. We greatly appreciate the 
community and its support.”

For Seillier-Moiseiwitsch and her 
husband, Julian Moiseiwitsch, the ven-
ture is much more than a business. It’s 

a philosophy and a way of life.
In all they do, they strive for sustain-

ability in agriculture and anthropology. 
They help not only their grapes but 

See VINEYARD
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See FLOWER
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A variety of colorful flowers are grown at the Chatham Flower Farm on Virginia’s Eastern Shore.

(Photo courtesy Kate Meyer, Chatham Flower Farm)
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By RICHARD SKELLY
AFP Correspondent

WEST WINDSOR — Vivek Malik 
and his wife Seema, the couple who 
launched Bhumi Growers, did so after 
an all-too-common realization: Life is 
short. You might as well be happy in 
your chosen work. 

By tapping into a demand for local 

citrus, the West Windsor couple are 
now both involved full-time managing 
their fruit and herbal business. 

Their farm is in northern Burling-
ton County and Vivek stressed they 
are looking for other hoop house and 
greenhouse spaces closer to home in 
West Windsor, so they can more close-
ly maintain their inventory of several 
hundred exotic citrus trees. 

After Seema was diagnosed with 
breast cancer in 2014 and Vivek’s 
mother passed away at home in India 
in 2017, they decided to leave their 
previous jobs in financial services and 
jump into raising exotic fruit, part-time 
at first, and in the last two years, Seema 

sale, so we did not have much loss due 
to COVID-19 pandemic,” said Meyer. 

Among the farm’s current custom-

er base are local farm markets, its 
Community Supported Agriculture 
program, a small local florist, and its 
wedding design operations. 

Customers are generally in the 
Eastern Shore of Virginia area and 
Delmarva region through lower Del-
aware. 

This family farm expanded its op-

erations last year.
“In 2020, we had expanded our 

production by adding an additional 
150 dahlias, 250 hybrid oriental lilies, 
and 200 gladiola varieties, in addition 
to all our other varieties of cuts,” said 
Meyer. 

Despite the COVID-19 Pandemic, 
Chatham Flower Farm sold more flow-
ers in 2020 than in 2019. 

“We had expanded by about 15% 
for 2020,” Meyer said. “We had no 
difficulty or loss due to the pandemic. 
We did experience extremely high 
temps and a significant drought period 
of six weeks that affected our flowers, 
especially the dahlias. Then we had a 
minor tropical storm event that also 
gave us some losses. Some of our mar-
kets were not open due to COVID-19, 
but that didn’t affect us money-wise 
in the end.”

There were 65 operations produc-
ing cut flowers in Virginia in 2019, 
with 56 operations involved in retail 
sales. Total overall sales in that year 
were $2,148,000.

Year 2019 is the most recent year 
for these statistics detailing f lower 
farming in Virginia. Statistics for 
dried bulbs, corms, rhizomes, and 

tubers for Virginia were not included 
in the census because there were so 
few such operations in 2019.

Chatham Flower Farm uses no-till 
and other organic practices. Work life 
balance is critical to the operations 
at this small farm in the Delmarva, 
Meyer said.

“We are 100-percent sustainable 
in our growing practices,” said Mey-
er. “We do not have a high tunnel 
or greenhouse to push production 
through the winter. One reason is that 
we do not rely on wholesale customers, 
so we don’t need to grow past a season. 
Also, I need the time off after October 
to rest my brain and focus on my other 
career as an artist.” 

Meyer said she anticipates contin-
ued expansion of the farm in 2021 and 
beyond.

“We will continue to expand our 
growing with dahlias, gladiolas and 
lilies,” she said. “We will add about 
an additional 10 percent to those va-
rieties. In dahlias, we will add an ad-
ditional $1,500 in investment. Another 
$300 for the oriental and gladiolas. We 
are doing an entire crop rotation of 
the farm this year and we will restart 
many of our perennials.”

See CITRUS
Page 6

Flower ...
Continued from Front Page

After Seema Malik was diagnosed with breast cancer in 2014, she and husband Vivek decided to leave their jobs in financial 
services and raise exotic citrus, particularly yuzu fruit. 

Photo by Richard Skelly

‘We realized life is short’
Maliks make business out of affinity for popular Japanese fruit

Tottens rely 
on family 
love, soil, 

good health
By STEVE SEARS
AFP Correspondent

LONG VALLEY — The Take a ride 
in his SUV with Totten Family Farm 
owner, Jim Totten, and you know his 
heart is every bit of his Long Valley 
acreage.

The irrigation ponds, the woods, 
the grazing fields, the farm market 
— all of it.

Including the old truck. “It’s a 1938 
international truck that was pulled out 
of the woods when I bought the farm,” 
he says, pointing to a rusted, green 
truck that, really, is just a much part 
of the farm as loveable Hannah the 
cow, which belongs to one of his twin 
daughters, Adriana. Jim spotted the 
aged vehicle and yanked it into view 
with his tractor. 

“It had a large, dilapidated wooden 
rack in the back of the flatbed that I 
removed,” Totten says. “There is still 
air in the tires and oil in the engine. If 
had the money, I would love to bring 
her back to life.”

For Totten, the truck symbolizes 
family farm life: the hard work and 
getting back to the basics. 

“All of what we tried to instill in 
our children,” he says.

Daria is Jim’s wife, and Adriana 
and Natalie are their 16-year-old twin 
daughters. The young women hope 

See TOTTENS
Page 3

Missed Open
Enrollment?
Not a problem! 
FarmBureauHealthCare.com enables 
members to find healthcare coverage with 
WOW customer service and REAL savings, 
365 days a year! 

Open the camera on your phone and 
point it at the QR Code to the left. Then, 
tap the corresponding link to visit our 
website and schedule a call!

An exclusive member benefit provided 
by Maryland Farm Bureau
Visit HTTPS://FARMBUREAUHEALTHCARE.COM today!
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to study Premed and Animal Science 
respectively in college.

“All my life, this has been such a 
big part of who I am,” said Natalie of 
Totten Family Farm. 

When asked if the farm were to be 
taken away, removed from the lives of 
her and her sister, she reflects. 

“I remember me, my dad, and Adri-
ana. We were walking, and the sun 
was setting, and we saw all the cows 
grazing — it was so beautiful.” She 
said, before looking at her father. “He 
has definitely grounded me; made me 
an independent, responsible, grounded 
person who appreciates nature and 
animals. Without him, I would be a 
different person.”

“I love it, the family dynamic, too,” 
says Adriana. “I am so proud of what 
he’s done.”

With those tributes, Jim’s eyes get 
misty. “Healing people and healing 
the soil, it’s the same thing,” Jim says 
about Totten Family Farm’s purpose. 
“It’s all about the soil. My wife thinks 
I’m nuts: I talk about the soil and I 
salivate. What you put in the soil is go-
ing in your body. We are not Organic 
Certified, but I always say everything 
is beyond organic.”

Jim recalls the day he put a bid on 
the available, former 110 (now 80) 
acres, and it was accepted. It was six 

months prior to his wedding. 
“It was originally a dairy farm. It 

was at an auction. I said, ‘I better do 
it now, he recalls with a laugh. “So, I 
bought it.”

That farmland and its house and 
barns, most of it dating back to 1738, 
was all his — and Daria’s. “When he 
purchased this farm,” says his wife, 
“his dream was to have wide open 
space, have a farm just like when he 
grew up.” 

Jim’s grandfather had a farm in 
Franklin Lakes. He sold it when Jim 
was 13, and the youngster’s pain lin-

gered. “I was really sad,” he recalls on 
a recent rainy Monday. “I always had 
fond memories of that. It was always 
in the back of my head.”

Initially Jim, 63, a foot and ankle 
surgeon, planted pumpkins, and then 
he and his dad planted tomatoes, do-
ing conventional farming, but he was 
leaning towards going organic. 

“We have to make sure our kids eat 
organically,” he said to Daria at the 
time. “My wife was very instrumental 
in that. It was a transition. It was over 
a period of time that we tried to bring 
the land back.” 

Initially there were chicken and 
pigs, and then Heritage cows were in-
troduced to the land, as was rotational 
grazing. 

“I almost consider myself a grass 
farmer,” Jim says. “I converted ev-
erything over to organic. I planted 
the whole farm in clover, and it took 
about three years for the grass to come 
back.” 

His cows are fed the non-GMO 
grains from nearby Jersey Girl Brew-
ing. 

“Ninety-five percent is all grass-
fed — the cows and the other animals, 
and the other 5 percent, we augment 
with that.” 

Jim also gets leftover organic 
vegetables from Dean’s Natural Food 
Market in Chester for his animals. 

The meats that result go from the 
land right into the Totten Family Farm 
store.

CBD is the latest Totten Family 
farm venture. 

“Originally it was a Class 1 drug,” 
says Jim, “and now they’ve brought it 
down to a dietary supplement. I got 
involved with it with one of my great 
aunts; she was 96 at the time and she’s 
still alive, but she had colon cancer. I 
said, ‘This is perfect between doctor-
ing and farming — it was a good hy-
brid. So that’s how it came about. We 
have our own crop, about 1.5 acres.”

“I think it’s a beautiful piece of 
property, and we’re lucky to have 
it,” said Daria, an Ob/gyn currently 
working as a national medical director 
for Optum.

Tottens ...
Continued from Page 2

Jim Totten harvests CBD hemp at Totten Famaily Farm in Long Valley.

Photo courtesy Totten Family Farm

SAVE THE DATE
Maryland Nursery, Landscape and Greenhouse Association

Field Day 2021
Fieldstone Nursery, Inc.

September 16, 2021  A  8 a.m. to 3:30 p.m.
Educational Stations, Nursery Tours and more! 

Registration details coming in the  
next few weeks, visit mnlga.org  
for more information. 

MARYLAND
NURSERY, LANDSCAPE
A N D  G R E E N H O U S E
A S S O C I AT I O N,  I N C.
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A top concern of many marketers 
is how to reach the younger genera-
tions. 

The hope is to establish an early 
connection and thereby create a 
customer for life.

During a recent talk to the Pe-
rennial Plant Association, Stephanie 
Whitehouse addressed this topic and 
suggested several ways to get your 
message out to those under 45 years 
of age. 

She is the Retail General Man-
ager for Dickman Farms Garden 

Center in the Finger Lakes region of 
New York State.

Whitehouse shared that in our 

post-COVID world, plants are all the 
rage with consumers of all ages  — 
young and old. 

She described how the fad for 
succulents evolved into a general 
houseplant craze and is now transi-
tioning to gardening in general.

The interest in gardening is broad  
— from ornamental landscapes to 
food growing. 

This movement is coinciding as 
well with the Millennial generation 
moving into their first homes and 
finally having the space, resources, 

and time to garden.
Whitehouse defined a few spe-

cific trends that green marketers can 
use in their social media to appeal to 
Millennials and Gen Z. 

First, is visual. They want to see 
beautiful flowers, plants, and pro-
duce to inspire them. 

Next is educational. A recent 
survey showed that young consum-
ers want to be told “how” and ‘why” 

Appealing to millennials

GREEN 
MARKETING

By KATHY JENTZ

See JENTZ
Page 5

Be sure to ‘like’ 
The Delmarva Farmer on Facebook!

(Editor’s note: Deborah Smith 
Fiola operates Landscape IPM En-
terprises in Frederick, Md.) 

Q: I just noticed a problem with 
the groundcover junipers (grown 
in my nursery). There was partial 
defoliation here and there. Turns out 
it was from bagworms. I sure wasn’t 
expecting bagworms on groundcov-
ers. I srayed during the first week of 
August), but there was no apparent 
change other than I also saw them 
walking on the ground in the nursery 
rows (ready to attack other plants?) 
What gives? P.N., Southern Md.)

A. Bagworms are masters of 
disguise. They are not readily 
noticeable even to the experienced 
eye because of their protective bags 
camouflaged with bits of foliage 

from the plant being fed upon. 
Remember, bagworms have been 

there for close to two months now; 
they hatched in early June. 

Back then, when bagworm larvae 
were small (1/8- to-1/4-inch), their 
feeding damage initially appeared 
like small leaf spots in foliage. By 
this time of year (at the end of its 
larval stage), large (1 1/2 to 2 inches) 
bagworms feed on entire leaves/nee-
dles, often defoliating branches and 
even entire plants. 

The problem is (obviously) that a 
defoliated conifer does not recover 
and is not saleable.

While bagworms are thought to 
be a pest of conifers, in reality they 
feed on more than 250 different 
plants. 

Bagworms definitely prefer juni-
pers and other evergreens, especially 
arborvitae, Leyland cypress, cedar, 
and pines. 

Since cedars are junipers, juniper 
cultivars of all sizes — including 
groundcover cultivars — are abso-
lutely fair game.

Deciduous favorites include 
apple, birch, cypress, elm, juniper, 
black locust, maple, oak, pine, pop-
lar, spruce, sycamore, willow, and 
many others. 

The majority of bagworm infes-
tations occur on stressed plants, as 
well as from not controlling small 
(more manageable) populations 
earlier.

Both male and female caterpillars 
spend their entire larval development 
inside their silk-lined bags, brilliant-
ly camouflaged on the outside with 
host plant debris. 

By August, most bagworms have 
anchored their bag to a twig and 
then “tie-off” their bag tightly and 
securely in preparation for pupation.  

Note that once this happens, you 
will see the bags, but the mature lar-
vae inside are no longer feeding. So 
spraying at this time does not control 
bagworms. 

Additionally, research has found 
that if mature larvae detect pes-
ticides on plant foliage they may 

wander away from the plant or may 
pupate early. 

Either way, this means that bag-
worm feeding is over, the damage is 
done, and that it is too late for insec-
ticides to offer any control.

Soon the adult males will emerge 
as a moth (they resemble dark 1”col-
ored flies with plumed antenae) and 
fly about in search of adult females, 
who remain within their bags, 
emitting pheromones attracting the 
males. 

After mating the female lays her 
eggs and dies, entombing her egg 
mass within her bag, which remains 
on the plant until hatching next June. 

This means that between 500-
1000 eggs overwinter inside any 
one bag that can produce large local 
population surges next summer.

Right now, the only effective 
control is to pickoff and destroy the 
bags.

 This will eliminate the females/
eggs for next year. You can do this 
at any time between now and next 
spring. 

Don’t just pick off the bags and 
drop them on the ground, however, 
they must be destroyed/removed 
from the area. 

Otherwise, mark this area and 
target for a treatment next June. 
(B.T. will work very well if timed 
for mid-June, targeting half-inch 
bagworms, with a second treatment 
14 days later/late June that will take 
care of any bagworms hatching late 
or ballooning in. 

Follow all label directions care-
fully; insecticide applications must 
be thorough!). 

July treatments next year with 
many labeled insecticides are effec-
tive, remembering to target both the 
interior as well as the periphery of 
the plants. 

Spinosad (derived from the 
Actinomycete bacterium) has been 
shown to provide good control and is 
less hazardous to beneficial insects.

Bagworms are masters of disguise

See FIOLA
Page 5

HORTICULTURAL 
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By DEBORAH SMITH FIOLA
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Q. I grow/maintain a lot of hosta. 
Every summer about this time they 
get ratty looking. Some have leaves 
that get these big spots on them 
before they turn yellow. Then the 
whole leaf turns brown and shrivels 
up. It looks like the same thing that 
kills the leaves of the sycamores 
nearby….Should I spray something? 
(M.T., SE Pa)

A. The symptoms you describe 
are similar to those of Anthracnose. 
Anthracnose is a common fungal 
disease of hosta that thrives in 
warm, wet weather. 

Hosta anthracnose occurs more 
often on hostas in wet/ over watered 
locations, or after rainy periods. The 
rainy spring we just had unquestion-
ably helped to spread this disease. 

Hosta anthracnose is a different 
fungus than the common anthrac-
nose on sycamore (as well as on 
ash), so no, there is no transmission 
occurring between the two different 
plant species. 

Symptoms of anthracnose first 
appear as large, irregular, white-tan 
spots on individual leaves surround-
ed by darker borders. 

The lesions may spread and 
merge to form irregular dead areas 
that enlarge/coaslesce to ultimately 
encompass the entire leaf. Eventu-
ally the centers of the spots fall out, 
giving the leaves a tattered appear-
ance. 

It’s too late now to control the 
disease, which infected the leaf back 
in the spring, long before symptoms 
appeared. 

Fungicides only protect the 
emerging leaves from infection. 
Right now, the only thing you can do 
is to keep the foliage as dry as possi-
ble by using drip irrigation (watering 
the soil rather than the plant foliage). 
Improve air circulation as much as 
possible by spacing/dividing plants 
so they are not crowded and the 
foliage dries faster. 

If possible, pick/prune off severe-
ly infected leaves, and remove any 
dead leaves on the soil beneath the 
plants. 

This fall, thoroughly clean up 
all foliage and remove/eliminate 
from your hosta blocks, in order to 
remove disease inoculum that over-
winters.

Next year, consider applying a 
fungicide application on plants for 
sale in early spring (as new leaves 
emerge); continuing every 10 days as 
long as wet weather continues. 

Fungicides containing thiophan-
ate methyl or copper provide very 
good control with thorough applica-
tion. Read the label completely.

Other hosta problems that appear 
similar to the symptoms you de-
scribe include: sun burn (causes tan 
or whitish areas on the leaves); 

Drought stress (causes dead leaf 
margins that may become infected 
with saprophytic fungi); or leaf nem-
atodes (causes brown areas between 
veins). 

The University of Maryland Plant 
Diagnostic Lab can identify/test for 
all of these problems for you if you 
mail in a sample (or even send a pho-
to). Good luck! 

(Disclaimer: The information 
presented in this column serve as 
guidelines only, and may contain 
cultural and pesticide recommenda-
tions that are subject to change at 
any time. Any pesticides mentioned 
are recommended only if they are 
registered with the Environmental 
Protection Agency and the state 
Department of Agriculture. It is the 
pesticide applicator’s responsibility 
by law to read and follow all label 
directions for the specific prod-
uct being used. Due to constantly 
changing labels and product regis-
trations, if any information herein 
disagrees with the label, the rec-
ommendations must be disregard-
ed. If a registration is changed or 
cancelled, any products mentioned 
are no longer recommended. Before 
you apply any pesticide, fungicide, 
or herbicide, check with your state 

or county Extension agent for the 
latest information. The USER is 
responsible for using products that 
are registered for use on specific 
crops in their own state, and for 
using products according to label 
directions. If any information pre-
sented in this column is inconsistent 
with the product label, follow the 
label instructions. Always consult 
the product label for rates and crops 
listed. The use of brand names and 
any mention or listing of commercial 
products or services in this column 
does not imply endorsement by 
Landscape IPM Enterprises, and ab-
sence of a labeled product does not 
imply ineffectiveness nor discrimi-
nation again0st similar products or 
services not mentioned. Landscape 
IPM Enterprises assumes no liability 
from the use of these recommenda-
tions.)

Jentz ...
Continued from Page 4

Fiola ...
Continued from Page 4

to grow their own plants and that 
would lead directly to higher sales.

To reach them where they are at, 
forget Facebook. Millennials prefer 
Instagram, Snapchat, and TikTok. 

They use these social media 
platforms to search and see new and 
cool plant varieties, problems with 
bugs, etc. 

These are the communication 
tools to use to gets folks excited and 
talking with you about plants and 
products.

“Video content is king,” said 
Whitehouse. 

Live or recorded short videos is 
how most of them engage in and use 
social media.

For content, Whitehouse suggest-
ed pairing the interests of younger 
generations with specific plants. 

For instance, many millennials 
are concerned about food insecurity 
issues, so you might tell them how to 

grow their own strawberry plants.
Privacy is also a big concern of 

younger generations, who might be 
living in small, urban locations. 

In that case, plants like privet or 
Thuja ‘Junior Giant’ will appeal to 
them for use in screening, as well as 
dwarf and compact plants like the 
‘Petite Knockout’ rose for ornamen-
tal use.

Gen Z gardeners are hyper-alert 
about environmental issues, so 
showing them drought-tolerant 
plants that support native pollinators 
is a good way to reach them. 

This can include different variet-
ies of milkweed.

Finally, the younger generations 
want quick success and easy wins to 
start off in the garden. 

Steer them to plants that are 
versatile and adaptable to different 
growing situations like heuchera, 
daylily, and lavender.

(Editor’s note: Kathy Jentz is 
the editor/publisher of Washington 
Gardener Magazine, the publication 
for Mid-Atlantic home gardeners. 
She can be reached at KathyJentz@
gmail.com.)

Over 45 Years In The Industry
For over 45 years, Kurt Zuhlke & Assoc., Inc. has 
been a part of the many innovative packaging 
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has been at it full-time. 
They both freely admitted the learn-

ing curve in trying to grow cold-hardy 
citrus fruits in New Jersey was huge. 

They work seven days a week in the 
respective growing seasons tending to 
their potted trees and said their daugh-

ter, Simran, now entering eighth grade, 
is an expert when it comes to grafting 
the trees they raise for six varieties of 
kumquat and a host of other citrus.

“We wanted to grow yuzu fruit for 
ourselves,” Seema said in the couple’s 
orchard in northern Burlington Coun-
ty. “That began in our backyard and 
moved the trees inside to the family 
room during fall and winter.

“Taking it to the next level, and 
starting to explore commercial oppor-
tunities, that all happened after my first  

brush with breast cancer,” she said. 
“We realized life is short, we really 

don’t know how much time we have. 
Instead of just waiting around and 
thinking about it, why don’t we take 
the next step and actually figure out if 
anybody else is interested in us grow-
ing yuzu for them, and would they buy 
it from us?”

The couple loved the flavor of yuzu 
fruit, began growing it in their back-
yard out of a curiosity. 

Interestingly, they are both from 

India and they have no farmers among 
their distant relatives nor is there much 
yuzu fruit to be found there. 

“There is nothing Indian about this, 
there is no citrus here from India,” 
she said, gesturing out at their several 
hundred potted trees behind a large 
greenhouse, “and the only thing Indian 
about this place is us.” 

The business, Bhumi Growers, is 

the people around them to reach their 
potential, with an eye for building a 
better future.

“Françoise is incredible,” Fay Utz, 
president of the Literacy Council of 
Madison County, said of the vigneron. 
“I know her well; she’s on our board of 
directors. She is very dedicated to the 
community, very invested. She really 
cares.”

Born in Belgium, Seillier-Moi-
seiwitsch met Julian — who is from 
Northern Ireland — in London in the 
mid-1980s. Soon after, when Seilli-
er-Moiseiwitsch accepted a post-doc-
torate position at Stanford University, 
Julian, a dentist, followed her to Cali-
fornia.

As they each pursued their careers, 
they studied wine and the wine-making 
industry as a shared passion, with the 
idea of one day turning that interest into 
a labor of love.

In 2006, they took their first major 
step toward that goal, purchasing a 
horse farm in Madison County and 
transforming it into a vineyard on 
weekends, while living and working 
in Washington, D.C. In 2012, Seilli-
er-Moiseiwitsch transitioned from her 
academic career to become a full-time 
vineyard manager. Julian continued his 
endodontic practice.

Now spanning 10 acres of vine-
yards, Revalation has since 2014 made 
a variety of award-winning wines and 
its signature “verjus,” an acidic, non-al-
coholic juice used in gourmet cooking. 
The Hebron Valley vineyard builds on 
the neighboring eight-acre vineyard 
in Reva that the Moiseiwitsches had 
launched earlier. Revalation opened for 
tastings in 2018.

“Nothing about growing things is 
fast,” Seillier-Moiseiwitsch said. “It’s 
a long-term commitment. Of course, 
you’ll have ups and downs along the 
way.”

On the recent day at the vineyard, 
10 percent of its sales proceeds went 
to the Literacy Council, a contribution 
Revalation makes once every month.

“Françoise is a math specialist,” 
Utz said in an interview last Thursday. 
“Through the council, she has tutored 
people in math for eight or nine years. 
Besides the monthly donations, the 
vineyard has helped with bigger fund-
raisers, though we haven’t been able to 
do any recently due to COVID.”

Any adult who has the courage 
to step forward and speak up, go to 
the Literacy Council and ask for help 
with reading or math skills, should be 

recognized simply for taking that step 
to improve themselves, Seillier-Moi-
seiwitsch said.

“The stories behind these people are 
so varied, they should not be judged,” 
she said. “One woman I worked with 
had a very difficult family situation, 
a single parent, and after she bought a 
small house, a hurricane came through 
and dropped a tree on it. She was strug-
gling to make ends meet — it was very 
bad luck. It’s very unfair for people to 
blame people for the situations they find 
themselves in.”

At Stanford, Seillier-Moiseiwitsch 
chaired the university’s biostatis-
tics department. More recently, she 
was department chair and director 
of biostatistics and bioinformatics at 
Georgetown University. And later, she 
was director of biostatistics and data 
management for the infectious disease 
clinical research program of the federal 
Uniformed Services University.

“She’s very, very busy, but Françoise 
always finds time to tutor,” Utz said. 
“We offer much more than just reading. 
There’s math, but also computer litera-
cy. We help people pass the GED test, 
the equivalent of a high school degree.

“Right before the pandemic hit, we 

taught a very successful workshop for 
folks with android phones, just teaching 
basic functions,” she added. “How to 
send pictures, how to text or write an 
e-mail, how to do a video call.”

Utz said the council hopes to re-start 
classes before long, as the pandemic 
continues to ease — possibly in the 
fall, if COVID-19 case numbers drop 
enough.

“But we have tutors working now, 
and they have been all along, with peo-
ple who need help individually,” Utz 
said. “And we stress, it’s always free 
and completely confidential.”

Utz said Seillier-Moiseiwitsch has 
also developed a class at Madison and 
Culpeper County high schools to teach 
young people viticulture, the study of 
grape cultivation.

“The careers in that area in Virgin-
ia are quite promising, actually,” Utz 
said. “Françoise invites students out to 
the vineyard so they can learn on the 
spot. She has an intern program.”

Over the next several years, the cou-
ple plans to invest $2.3 million to build 
a wine-production facility, expand the 
winery’s tasting room and create space 
for special events.

Revalation — whose name pin-

points the Reva area, where the winery 
began, and also describes the revelatory 
nature of growing grapes and devel-
oping their flavors — will receive a 
$25,000 grant through Gov. Ralph 
Northam’s Agriculture and Forestry In-
dustries Development Fund, as well as 
a $25,000 match from Madison County.

“We thank Revalation Vineyards for 
investing in Madison County, for help-
ing ensure our commonwealth remains 
a premier destination for high-quality 
wine, and for continuing to inspire 
future winemakers,” the governor 
said in a statement last fall, when he 
announced the grant.

The expansion will pave the way for 
Revalation to create five more jobs, as 
well as purchase nearly 60 tons of Vir-
ginia-grown grapes from other growers 
over the next three years, Northam said.

The wine-making industry contrib-
utes $1.4 billion annually to the state’s 
economy. Agriculture is Virginia’s 
largest industry.

“We’re very happy to be here, and 
looking forward to the future,” Seilli-
er-Moiseiwitsch said. “We invite ev-
eryone to come and see for themselves, 
experience the beautiful view and our 
Virginia wine.”

Vineyard ...
Continued from Front Page

See CITRUS
Page 7

Citrus ...
Continued from Page 2

Grape harvest is set to begin in mid-August at Revalation Vineyards in Madison, Va., and volunteers are invited to participate.

Photo courtesy Revalation Vineyards
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named in honor of Vivek’s mother, 
Kamla, who always encouraged both of 
them to see about launching their own 
businesses and working for themselves. 
Bhumi means “mother earth” in the 
dialect they spoke in India. 

After Seema’s second brush with 
breast cancer in 2020, “we said, okay 
one of us has got to be doing this full-
time. So I jumped into this in the mid-
dle of the pandemic full-time,” she said.

While their business continued to 
expand and orders poured in from 
restaurants in other states, they credited 
Mercer County Ag Extension Agent 
Meredith Melendez for her support, 
thorough answers to questions, and 
helpful connections to get them the 
greenhouse space they currently occu-
py near Columbus. 

“We had a few trees inside our home 
in West Windsor, so the first place we 
went to was Elements in Princeton,” 
Vivek said. 

They started to show a lot of interest 
and other area restaurants were giving 
them good feedback as well. 

Once they were ready to move their 
trees out of their family room and back-
yard, he said Melendez was invaluable 
in helping them to grow their local 
citrus business. In 2019 they took over 
the whole section of the greenhouse 
they currently use for Bhumi Growers. 

In the spring, using carts, they move 
several hundred potted trees out into 
a field covered with black permeable 
material so the trees can enjoy native 
pollinators, fresh air, sunshine, natural 
heat and humidity and area birds enjoy 
nesting in their trees, all of which are 
surrounded by deer fencing. Since they 
began raising yuzu fruit in their back-
yard 10 years ago, their educational 
journey has taken them on one trip to 
Japan, one to Switzerland and several 
trips to get root stocks of trees at the 
University of California in Riverside. 

As to the future for Bhumi Growers, 
they said they are committed to organic 
practices but not yet certified.

“That’s going to take time, it’s a long 
process,” Vivek said.

The Bhumi Growers website de-
scribes 16 varieties of citrus, six vari-
eties of kumquats, limequats, a variety 
of finger limes, makrut leaves, citrus 
blossoms, sudachi, calamansi, turmer-
ic, and galangal, a Thai spice. They 
are also working to develop more val-
ue-added products to their product line, 
like kumquat simple syrup. 

The yuzu fruit aren’t harvested until 
August and September, yet, every year 
they said they sell a lot and have a lot 
leftover. 

The flavor of yuzu fruit is hard to 
describe, the Maliks said. What sets it 
apart is the fruit is prized more for its 
rind than it is for its juice. It’s a very 
seed-filled fruit and all the essential oils 
are in the rind, they said. 

“The yuzu fruit is known to have 
very good health benefits. In Japan, 
they use the seeds of the fruit for medic-
inal and cosmetic purposes” he added. 
“Once you get the fragrance of a yuzu, 
you never go back to any other citrus.”

Citrus ...
Continued from Page 6 Business Directory
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