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Alex White remembers speaking 
with Michael Barnes when White was 
considering a job at Clemson University 
five or six years ago. Barnes, who had 
once taught dairy science at Clemson, 
offered to pitch him on Virginia Tech 
instead. Then the pitch went sideways. 

“He spoke for about 10 minutes 
about all the fun things 
he did at Clemson and 
how much he really en-
joyed Clemson,” said 
White, an instructor in 
the Virginia Tech dairy 
science department. 

A  w r y  s m i l e 
s t r e t c h e d  a c r o s s 
Barnes’s face. 

“Well, I guess I’m 
not supposed to be tell-
ing you all that good stuff,” Barnes told 
White. “All you need to know is that I 
left Clemson to come to Virginia Tech.” 

White remembers the anecdote as 
an example of Barnes’s honesty and 
concision — and his sense of humor. 

“I still consider him a mentor,” 
White said. “I have nothing but the 

Group pushes whole milk for coffee, lattes

WASHINGTON — When the 
going gets tough, familiar comforts 
beckon from the fridge, according to 
new USDA data showing an increase 
of per-capita dairy consumption over 
the past year.

Despite major food service sector 
disruptions caused by the COVID-19 
pandemic, the USDA’s Economic 
Research Service reports American 
demand for dairy products including 

f luid milk, ice cream, butter and 
yogurts increased by 3 pounds per 
person. This was 655 pounds total 
in 2020 compared to 539 pounds in 
the previous year.

The increase of dairy indulgence 
could be linked to more at-home din-
ing, baking and comfort-eating. The 
updated look at domestic dairy de-
mand indicates pandemic shoppers 
may have found comfort in butter 

and ice cream.
That’s good news for Virginia’s 

dairy farmers said Virginia Farm 
Bureau Federation Dairy Advisory 
Committee chair Leigh Pemberton. 
Virginia’s dairy industry has suf-
fered financial stress for years, with 
nearly one dairy closing every week 
in 2019. But the new ERS data shows 
American dairy consumption is on a 
growth trajectory.

Pemberton hopes it stays that way.
“When people stayed home and 

had to star t eating cereal, they 
bought more milk,” he said. “We’ve 
seen fluid milk consumption go up 
in the last year overall, and it still is.”

He added that families prepared 
more food at home when dining 

SYRACUSE, N.Y. — To help build 
trust in dairy with consumers, Amer-
ican Dairy Association North East 
dairy farmers promoted whole milk 
as the best option for great tasting 
coffee and lattes and for creating 
latte art on National Coffee Day. 

Why, you ask? Because more 
than half of all Americans drink 
coffee everyday – with more and 
more consumers choosing lattes that 
usually consist of one-third espresso 
and two-thirds milk with a creamy 
foam on top.

“Consumers are on board with 

the coffee, latte and whole milk 
trends which is good news for dairy 
farmers because it translates to more 
milk sold,” said ADA North East 
CEO Rick Naczi. “We created five 
entertaining media segments about 
latte art to bring even more atten-
tion to dairy’s place in consumers’ 
everyday lives.”

ADA North East partnered with 
five television stations in key media 
markets – Baltimore, Buffalo, Har-
risburg, Pittsburgh and Syracuse – to 
highlight latte art on National Coffee 
Day. Each news clip featured nation-

al latte artist Michael Breach who 
created uncanny portraits of the news 
anchors from each station in the rich 
cream of the lattes.

To take advantage of the growing 
consumer coffee drinking trends, 
national dairy checkoff Dairy Man-
agement Inc. worked with long-term 
power partner, McDonald’s, to ex-
pand its McCafe coffee options in 
2017. DMI’s on-site dairy scientists 
were involved in developing the new 

American Dairy Association promotion rides on new consumer trends
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Consumers turned to dairy during pandemic
Nationwide demand for products such as milk, ice cream and butter increased by 3 pounds per person
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KDKA Pittsburgh news anchors Heather Abraham and David Highfield’s images were created in the cream of a latte during a 
news segment developed by the American Dairy Association North East celebrating the use of whole milk in lattes on National 
Coffee Day.
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DES MOINES, Iowa (AP) — Like 
other ranchers across the country, 
Rusty Kemp for years grumbled 
about rock-bottom prices paid for the 
cattle he raised in central Nebraska, 
even as the cost of beef at grocery 
stores kept climbing.

He and his neighbors blamed it 
on consolidation in the beef industry 
stretching back to the 1970s that re-
sulted in four companies slaughtering 
over 80% of the nation’s cattle, giving 
the processors more power to set pric-
es while ranchers struggled to make 
a living. Federal data show that for 
every dollar spent on food, the share 
that went to ranchers and farmers 
dropped from 35 cents in the 1970s 
to 14 cents recently.

It led Kemp to launch an audacious 
plan: Raise more than $300 million 
from ranchers to build a plant them-
selves, putting their future in their 
own hands.

“We’ve been complaining about it 
for 30 years,” Kemp said. “It’s prob-
ably time somebody does something 
about it.”

Crews will start work this fall 
building the Sustainable Beef plant 
on nearly 400 acres near North Platte, 
Nebraska, and other groups are mak-
ing similar surprising moves in Iowa, 
Idaho and Wisconsin. The enterprises 
will test whether it’s really possible 
to compete financially against an 
industry trend that has swept through 
American agriculture and that played 
a role in meat shortages during the 
coronavirus pandemic.

The move is well timed, as the 
U.S. Department of Agriculture is 
now taking a number of steps to en-
courage a more diverse supply in the 
beef industry.

Still, it’s hard to overstate the 

challenge, going up against huge, 
well-financed competitors that run 
highly efficient plants and can sell 
beef at prices that smaller operators 
will struggle to match.

The question is whether smaller 
plants can pay ranchers more and 
still make a profit themselves. An 
average 1,370-pound steer is worth 
about $1,630, but that value must be 
divided between the slaughterhouse, 
feed lot and the rancher, who typically 
bears the largest expense of raising 
the animal for more than a year.

David Briggs, the CEO of Sustain-
able Beef, acknowledged the difficul-
ty but said his company’s investors 
remain confident.

“Cattle people are risk takers and 
they’re ready to take a risk,” Briggs 
said.

Consolidation of meatpacking 
started in the mid-1970s, with buyouts 
of smaller companies, mergers and a 
shift to much larger plants. Census 
data cited by the USDA shows that the 
number of livestock slaughter plants 
declined from 2,590 in 1977 to 1,387 
in 1992. And big processors gradually 
dominated, going from handling only 
12% of cattle in 1977 to 65% by 1997.

Currently four companies — Car-
gill, JBS, Tyson Foods and National 
Beef Packing — control over 80% of 
the U.S. beef market thanks to cattle 
slaughtered at 24 plants. That con-
centration became problematic when 
the coronavirus infected workers, 
slowing and even closing some of the 
massive plants, and a cyberattack last 
summer briefly forced a shutdown of 
JBS plants until the company paid an 
$11 million ransom.

The Biden administration has 
largely blamed declining competition 
for a 14% increase in beef prices from 

December 2020 to August. Since 
2016, the wholesale value of beef and 
profits to the largest processors has 
steadily increased while prices paid 
to ranchers have barely budged.

The backers of the planned new 
plants have no intention of replacing 
the giant slaughterhouses, such as a 
JBS plant in Grand Island, Nebras-
ka, that processes about 6,000 cattle 
daily — four times what the proposed 
North Platte plant would handle.

However, they say they will have 
important advantages, including 
more modern equipment and, they 
hope, less employee turnover thanks 
to slightly higher pay of more than 
$50,000 annually plus benefits along 
with more favorable work schedules. 
The new Midwest plants are also 
counting on closer relationships with 
ranchers, encouraging them to invest 
in the plants, to share in the profits.

The companies would market their 
beef both domestically and interna-
tionally as being of higher quality 
than meat processed at larger plants.

Chad Tentinger, who is leading 
efforts to build a Cattlemen’s Heri-
tage plant near Council Bluffs, Iowa, 
said he thinks smaller plants were 
profitable even back to the 1970s but 
that owners shifted to bigger plants in 
hopes of increasing profits.

Now, he said, “We want to rev-
olutionize the plant and make it an 
attractive place to work.”

Besides paying ranchers more and 
providing dividends to those who own 
shares, the hope is that their success 
will spur more plants to open, and the 
new competitors will add openness to 
cattle markets.

Derrell Peel, an agricultural econ-
omist at Oklahoma State University, 
said he hopes they’re right, but noted 

that research shows even a 30% re-
duction in a plant’s size will make 
it far less efficient, meaning higher 
costs to slaughter each animal.

Unless smaller plants can keep 
expenses down, they will need to find 
customers who will pay more for their 
beef, or manage with a lower profit 
margin than the big companies.

“We have these very large plants 
because they’re extremely efficient,” 
Peel said.

According to the North American 
Meat Institute, a trade group that in-
cludes large and mid-size plants, the 
biggest challenge will be the shortage 
of workers in the industry.

It’s unfair to blame the big com-
panies and consolidation for the in-
dustry’s problems, said Tyson Fresh 
Meats group president Shane Miller.

“Many processors, including Ty-
son, are not able to run their facilities 
at capacity in spite of ample cattle 
supply,” Miller told a U.S. Senate 
committee in July. “This is not by 
choice: Despite our average wage 
and benefits of $22 per hour, there 
are simply not enough workers to fill 
our plants.”

The proposed new plants come as 
the USDA is trying to increase the 
supply chain. The agency has dedi-
cated $650 million toward funding 
mid-size and small meat and poultry 
plants and $100 million in loan guar-
antees for such plants. Also planned 
are new rules to label meat as a U.S. 
product to differentiate it from meat 
raised in other countries.

“We’re trying to support new in-
vestment and policies that are going to 
diversify and address that underlying 
problem of concentration,” said Andy 
Green, a USDA senior adviser for fair 
and competitive markets.

Frustrated ranchers hope to build own meat plants

Cattle mingle in a Nebraska feedlot. Upset by low prices, ranchers in the Midwest are hoping to launch their own processing plants. 

Photo by Getty Images
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Some Ga. dairy farmers see cash cow in raw milk
(AP) Family dairy farms in Geor-

gia are fighting to survive, and some 
farmers say selling raw milk could 
be the answer, despite public health 
concerns.

White House Dairy Farm owner 
Marvin Yoder said that because of 
the oversaturation of the milk mar-
ket, prices have been driven down 
extraordinarily low over the past sev-
en years. While some big dairies are 
expanding, family-owned farms like 
Yoder’s are struggling to make ends 
meet. Being able to sell raw milk 
would triple his income, Yoder said.

“If nothing is done, I don’t think 
you will have more than 40 dairies (in 
Georgia) in 10 years,” said Yoder. “The 
smaller farms are the backbone that 
keep a tight-knit community together.”

Currently, only licensed goat 
farmers can legally sell raw goat milk 
for pet consumption in Georgia.

Regulations vary widely on raw 
milk sales. Only New Jersey prohib-
its all sales. Seventeen states allow 
direct sales from farms to consumers 
and 10 states, including South Car-
olina, allow retail sales for human 
consumption. Only three other states 
limit sales to pet food.

The Georgia General Assembly 
could consider allowing dairy farm-

ers to sell raw cow milk for human 
consumption during the regular ses-
sion starting in January. The Georgia 
House Agriculture and Consumer 
Affairs Committee has established 
a raw milk study subcommittee to 
look into the issue as a response 
to the pleas of some Georgia dairy 
farmers like Yoder who met with the 
subcommittee this summer and told 
them that raw milk sales could help 
them stay operational.

But there are farmers like Ura 
Crowe, a goat milk farmer at the 
Utopia Hill Farm in Clarkesville, 
Georgia, who worry about bad pub-
licity if consumers get sick from 
drinking raw milk. Raw milk is not 
pasteurized, which is a process where 
the liquid is heated to 145 degrees 
Fahrenheit to kill bacteria. Safety 
is a huge concern because of the 
slew of diseases that can come from 
contaminated raw milk, including 
salmonella, e-coli and listeria.

“I just don’t want anyone to get 
sick,” Crowe said. “If a lot of people 
start selling (raw milk) for human 
consumption, and they don’t take 
good care of it, it could hurt me.”

See RAW
Page 6

The Georgia House Agriculture and Consumer Affairs Committee has established a 
raw-milk study subcommittee to evaluate some Georgia farmers’ claims that raw 
milk sales could help their struggling farms.

Photo by Getty Images

utmost respect for the man.”
Barnes, professor emeritus of dairy 

science in the Virginia Tech College of 
Agriculture and Life Sciences, passed 
away on Oct. 10, at the age of 79. 

A member of the Virginia Tech 
community since 1981, Barnes made a 
lasting impact on his colleagues and the 
thousands of students he supported and 
mentored throughout his career.

Barnes was a highly-regarded pro-
fessor, teaching numerous undergrad-
uate courses and serving as both an 
academic advisor and the departmen-
tal academic coordinator and longtime 
advisor to the college’s Dairy Club. 
He also coached the award-winning 
undergraduate Dairy Cattle Judging 
Team, which won four national cham-
pionships.

His unparalleled commitment 
to excellence, unrelenting honesty, 
candor, humility, and great sense of 
humor made him popular among the 
more than 2,000 students he impacted. 
In four decades of dairy cattle judging 
team coaching, Barnes instilled in his 
teams not only the ability to evaluate 
animals, but also to develop strong 
decision-making and communication 
skills.

Barnes’ research focus was repro-
ductive physiology and endocrinology. 
Committed to teaching excellence, he 
was the recipient of numerous awards, 
including the William E. Wine Award, 
the Alumni Award for Excellence in 
Academic Advising, and the American 

Dairy Science Association’s Purina 
Teaching Award.

A graduate of the University of 
Connecticut, where he earned his bach-
elor’s and master’s degrees and Ph.D., 
Barnes received the Distinguished 
Alumni Award from the University of 
Connecticut College of Agriculture and 
Natural Resources.

In 2016, after 35 years of distin-
guished service to Virginia Tech, 
Barnes was conferred the title of 
“professor emeritus” by the Board of 
Visitors.

Prior to his service to Virginia Tech, 
Barnes served his country during the 
Vietnam War as a member of the Ma-
rine Corps. Upon returning home, he 
started a family, completed his educa-
tion, and helped run a dairy farm. From 
1978 to 1981, he taught at Clemson 
University as an assistant professor in 
the dairy science department.

Barnes is survived by his wife, 
Katharine Knowlton, a professor of 
dairy science; his brother, Peter, and his 
spouse, Linda; his son, Mike, and his 
spouse, Dianna; and two grandchildren, 
Michael and Madison.

Barnes’ family described him as 
a “tough, self-disciplined, up-by-the-
bootstraps, but also encouraging” 
individual.

“At every turn, Mike told us to ‘do 
good.’ We will because he showed us 
what that meant,” his obituary read.

Please consider a contribution to the 
Dr. Michael Barnes Dairy Judging fund 
at Virginia Tech. 

Checks can be made out to the 
Virginia Tech Foundation, 902 Fork 
Road, Suite 4500, Blacksburg, VA 
24061 with “Fund 877098” written on 
the memo line.

Barnes ...
Continued from Front Page
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H-Holstein  B-Brown Swiss  X - Mixed  
J - Jersey G - Guernsey  A - Ayshire

The DHIA herd information is provided for you by these businesses

Delaware DHIA
September 2021

Dairy One DHIA for Maryland 
September 2021

United DHIA Top 60 Herds in Virginia 
September 2021

Lancaster DHIA for 
Maryland 

September 2021

Dairy One DHIA 
for Virginia 
September 2021

Herd Name                     Breed    ECM Herd Name                     Breed    ECM

KENT
G. & S. Knutsen 42 H 70.3
G. & S. Knutsen 13 J 58.4

NEW CASTLE
University of Delaware 82 82.9 H
Emerson, Robert L. 215 69.3 H

SUSSEX
John A. Mills  159 58.3 J
Heatwole, J. & A. 63 56.1 H

Randall Inman   H          82.2
Alvis Dairy LLC  H          71.6
Mt. Airy Dairy Farm LLC H 59.1
Spatz Cattle Company  J 51.5
John O. Hardesty & Son  H 84.7
Mole Hill Dairy LLC  J 38.7

BALTIMORE
Mays Dairy  X 68.5

CARROLL
Coldsprings Farm H 87.6
R.A. Bell & Sons Inc. H 76.5
Panora Acres  H 75.6
A. S. Flowing Springs H 73.5
Peace and Plenty Farms H 73.3
Cedar Knoll Farms H 72.1
Md. Locust Crest Farm H 69.7
Cedar Knoll Farms B 69.6
Lease Bros.  H 68.6
Charles L. Lethbridge H 63.6
Whispering Breeze Hols. X 41.9

CECIL 
Kilby Inc.  H 84.7
Long Green Farms Inc. H           71.5
Wil-O-Mar Farm  H 71.1
Kilby Inc.  X 65.1
Kilby Inc.  X 62.4

FREDERICK
Teabow Inc.  H 88.7
Mercuro Farm LLC H 88.3

Chris and Jamie Derr H 81.3
Paul Coblentz & Sons H 74.4
Mercuro Farm LLC H 71.1
Dave & Carole Doody H 69.1
Chris and Jamie Derr H 67.1
Venture Luck Farm H 62.9
Josh Skipton   H 60.1
Potomac-View Farm H 47.7

GARRETT
Mar-K Farms  H 87.7

HARFORD
Strawberry Hill Farm H 72.8
James Archer  H           64.3
Quietness Farm  H 64.3
Chris Dixon  M 52.8

HOWARD
University of Maryland H 73.6

POTOMAC VALLEY
Ed Crossland  X 53.1

QUEEN ANNE’S
Lester C. Jones Inc. H 83.5

W. Edward Palmatary H 72.0
Patterson Farms LLC H 66.4
Winterstein Farms LLC X 66.2
Allen Weaver  H 65.7
Kevin Leaverton  H 64.8

TALBOT
Henry Snow 111  H 58.7

TIDEWATER
Robert Meredith  H 72.7
Richard Edwards  H 69.0
Richard Edwards  J 48.8

WASHINGTON
Cletus & Janice Frey X 80.1
Cool Brook Farm  X 76.4
Michael Forsythe  H 74.3
Brent Horst  H 72.5
Debaugh Farms  H 71.7
David Herbst  H 66.4
Pryor Brothers  H 65.5
Cletus & Janice Frey X 57.9
Michael Forsythe  J 53.0
Debaugh Farms  J 52.6
Long Delite Farm X 49.6

CECIL
Leonard & Vernon Horst H 71.8
Ronald Underwood H 69.8
England Farm Inc. H 63.3
Chesapeake Gold Farm  X 59.0
Chesapeake Gold Farm H 58.4
Chesapeake Gold Farm H 52.0
Chesapeake Gold Farm X 42.1
GARRETT
Delvin Mast  H 62.3
HARFORD
Andrew Kamyszek H 72.1
Mt. Felix Farm  X 54.9
Steve Trout  H 50.5
WASHINGTON
Kirk Wenders  H 68.7

Herd Name                     Breed    ECM

Hammock Dairy Inc. H 99.3
Va. Tech   H 93.8
Home Place Dairy Inc. H 92.7
Stoney Run Farm Inc. H 90.5
West-Rock Dairy  H 90.5
Whispering Oaks Farm H 90.3
Cave View Farms Inc. H 89.2
Chad & Rebecca McMurray H 88.6
Curtis & Mark Sowers H 88.5
Bowstring Holsteins H 88.4
Barny Bay Dairy Inc. H 87.4
Mountain View Dairy H 86.4
Brandon Beery  H 85.2
Cave View Farms Inc. X 84.8
Willow Bend Dairy H 84.1
Goldenview Dairy Inc. H 83.9
North Rock Dairy  H 83.5
Birch Lane Dairy  H 82.6
Dogwood Farm LP LLP H 82.3
Daniel Layman  H 82.2
Long-Acre Farm  H 82.1
Seven Oaks Farm  X 80.9
Ameva Farm Inc.  H 80.6
Laird Farm  H 80.5
Lewis A. Lamb Sons Inc. H 79.5
Flowing Spring Farm H 79.4
Thomas E. Stanley & Sons H 79.3
Robert Rutrough  H 78.8
Storey Creek Dairy  H 77.5
Shannon Koogler  H 77.4

Cherry Grove Farm Inc. H 77.1
Allen Layman   H 75.1
Burnt Chimney Dairy H 74.5
Lloyd E. Phillips  X 74.3
Lewis & Margaret Wenger H 74.1
Burnt Chimney Dairy H 73.5
Mountain Breeze Farm H 73.4
Turner Dairy  H 72.8
Wall Brothers Inc.   H 72.7
Interstate Dairy  H 72.5
Monta Vista Inc.  H 72.4
James L. Will  H 72.3
Steven Koogler  H 71.1
Jennings Gap Dairy X 70.7
Shenmont Farms  X 70.6
Conner Dairy Farm Inc. H 70.5
Stoneybrook Dairy  H 70.1
Lanca Farms  X 68.3
Norman Booth  H 67.9
Va. Tech   J 67.9
Sunrise Acres Inc.  H 67.5
Matthews-Farms  H 67.2
Forkland Farms Corp. H 66.7
Sunny Meadow Farm X 66.7
Burnt Chimney Dairy H 65.1
Marty Sheets  H 64.3
Blackwater Bend Dairy Inc. H 64.0
Red-Vale Dairy  H 63.8
B. Schrock D. T. Joy. H 63.7
Peaks View Dairy LLC H 63.6

Maryland DHIA-Provo
October 2021 

Name    Breed HECM
Dairy Cattle Research  H 33,414
Philip Beachy   H 32,414
Glen-Toctin Farm  H 30,025
Vales-Pride Holstein  H 27,335
Cessna Bros. Farm  H 27,195
Savage-Leigh Farm  H 26,942
Lavon Yoder   H 25,468
Paul Yoder   H 25,189
Tobie Kinsinger FM.2  H 23,294
Thomas Muller Jr.   H 23,014
Mike & Anita Haines  H 22,884
Paul & Henry Kinsinger H 22,252
Tobie Kinsinger FM.3  H 22,192
David E. Yoder   H 18,924
Tobie Kinsinger   H 18,050
Vales-Pride Ayrshire  A 24,041
Room-to-Grow   A 1,472
Walnut Ridge Guernsey  G 26,051
Walnut Ridge Jerseys  J 27,979
Mike & Anita Haines 2  J 18,494
Spring Valley Jerseys  J 17,393
Eli Swartzentruber  J 13,819

Farmers receive livestock 
advice from Pa. hotline

UNIVERSITY PARK, Pa. — Penn-
sylvania farmers can get the latest 
advice on taking care of their livestock 
through a toll-free hotline operated by 
Penn State Extension.

The hotline, 1-888-655-2407, pro-
vides information on dairy, beef, 
sheep, goats, equine and poultry. Call-
ers can choose the livestock category 
that they are interested in learning 
about, and if they want more informa-
tion or have questions, they have the 
option to call an extension educator.

The hotline is available 24 hours a 
day, seven days a week. Its messages 
are about three minutes long and are 
updated weekly. 

Extension educators from each 
respective livestock team contrib-
ute their time and expertise to keep 
the information current and useful. 
Extension educators are available on-
call during regular business hours for 
additional questions.

Information relevant to the time of 
the year also is provided on the hotline. 
In recent weeks, the dairy extension 
line has focused on manure manage-
ment and potential heat stress, while 
the sheep and goat extension line has 

been discussing different aspects of 
kidding and lambing.

Amber Yutzy, the lead for the ex-
tension dairy team, said the hotline, 
which was established in late January, 
is specifically aimed at reaching the 
Anabaptist community in Pennsylva-
nia and bordering states.

“We’re just trying to reach people 
who might not be able to access our 
online resources,” Yutzy said. “The 
hotline receives more than 100 calls a 
week. If it continues to draw interest, 
we’ll continue to keep running it.”

Penn State Extension is dedicated to 
translating scientific research into re-
al-world applications to drive progress. 
In support of Penn State’s land-grant 
mission, extension programs serve 
individuals, businesses and commu-
nities, while promoting a vibrant food 
and fiber system, a clean environment, 
and a healthier population in Pennsyl-
vania and beyond.

With support from federal, state 
and county governments, the orga-
nization has a tradition of bringing 
unbiased information and support to 
the citizens of Pennsylvania for more 
than 100 years.

Beef & Dairy
Business Directory

Call 1-800-634-5021 
to advertise on this page!
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H-Holstein  B-Brown Swiss  X - Mixed  
J - Jersey G - Guernsey  A - Ayshire

The DHIA herd information is provided for you by these businesses

Delaware DHIA
September 2021

Dairy One DHIA for Maryland 
September 2021

United DHIA Top 60 Herds in Virginia 
September 2021

Lancaster DHIA for 
Maryland 

September 2021

Dairy One DHIA 
for Virginia 
September 2021
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Lester C. Jones Inc. H 83.5

W. Edward Palmatary H 72.0
Patterson Farms LLC H 66.4
Winterstein Farms LLC X 66.2
Allen Weaver  H 65.7
Kevin Leaverton  H 64.8

TALBOT
Henry Snow 111  H 58.7

TIDEWATER
Robert Meredith  H 72.7
Richard Edwards  H 69.0
Richard Edwards  J 48.8

WASHINGTON
Cletus & Janice Frey X 80.1
Cool Brook Farm  X 76.4
Michael Forsythe  H 74.3
Brent Horst  H 72.5
Debaugh Farms  H 71.7
David Herbst  H 66.4
Pryor Brothers  H 65.5
Cletus & Janice Frey X 57.9
Michael Forsythe  J 53.0
Debaugh Farms  J 52.6
Long Delite Farm X 49.6

CECIL
Leonard & Vernon Horst H 71.8
Ronald Underwood H 69.8
England Farm Inc. H 63.3
Chesapeake Gold Farm  X 59.0
Chesapeake Gold Farm H 58.4
Chesapeake Gold Farm H 52.0
Chesapeake Gold Farm X 42.1
GARRETT
Delvin Mast  H 62.3
HARFORD
Andrew Kamyszek H 72.1
Mt. Felix Farm  X 54.9
Steve Trout  H 50.5
WASHINGTON
Kirk Wenders  H 68.7

Herd Name                     Breed    ECM

Hammock Dairy Inc. H 99.3
Va. Tech   H 93.8
Home Place Dairy Inc. H 92.7
Stoney Run Farm Inc. H 90.5
West-Rock Dairy  H 90.5
Whispering Oaks Farm H 90.3
Cave View Farms Inc. H 89.2
Chad & Rebecca McMurray H 88.6
Curtis & Mark Sowers H 88.5
Bowstring Holsteins H 88.4
Barny Bay Dairy Inc. H 87.4
Mountain View Dairy H 86.4
Brandon Beery  H 85.2
Cave View Farms Inc. X 84.8
Willow Bend Dairy H 84.1
Goldenview Dairy Inc. H 83.9
North Rock Dairy  H 83.5
Birch Lane Dairy  H 82.6
Dogwood Farm LP LLP H 82.3
Daniel Layman  H 82.2
Long-Acre Farm  H 82.1
Seven Oaks Farm  X 80.9
Ameva Farm Inc.  H 80.6
Laird Farm  H 80.5
Lewis A. Lamb Sons Inc. H 79.5
Flowing Spring Farm H 79.4
Thomas E. Stanley & Sons H 79.3
Robert Rutrough  H 78.8
Storey Creek Dairy  H 77.5
Shannon Koogler  H 77.4

Cherry Grove Farm Inc. H 77.1
Allen Layman   H 75.1
Burnt Chimney Dairy H 74.5
Lloyd E. Phillips  X 74.3
Lewis & Margaret Wenger H 74.1
Burnt Chimney Dairy H 73.5
Mountain Breeze Farm H 73.4
Turner Dairy  H 72.8
Wall Brothers Inc.   H 72.7
Interstate Dairy  H 72.5
Monta Vista Inc.  H 72.4
James L. Will  H 72.3
Steven Koogler  H 71.1
Jennings Gap Dairy X 70.7
Shenmont Farms  X 70.6
Conner Dairy Farm Inc. H 70.5
Stoneybrook Dairy  H 70.1
Lanca Farms  X 68.3
Norman Booth  H 67.9
Va. Tech   J 67.9
Sunrise Acres Inc.  H 67.5
Matthews-Farms  H 67.2
Forkland Farms Corp. H 66.7
Sunny Meadow Farm X 66.7
Burnt Chimney Dairy H 65.1
Marty Sheets  H 64.3
Blackwater Bend Dairy Inc. H 64.0
Red-Vale Dairy  H 63.8
B. Schrock D. T. Joy. H 63.7
Peaks View Dairy LLC H 63.6

Maryland DHIA-Provo
October 2021 

Name    Breed HECM
Dairy Cattle Research  H 33,414
Philip Beachy   H 32,414
Glen-Toctin Farm  H 30,025
Vales-Pride Holstein  H 27,335
Cessna Bros. Farm  H 27,195
Savage-Leigh Farm  H 26,942
Lavon Yoder   H 25,468
Paul Yoder   H 25,189
Tobie Kinsinger FM.2  H 23,294
Thomas Muller Jr.   H 23,014
Mike & Anita Haines  H 22,884
Paul & Henry Kinsinger H 22,252
Tobie Kinsinger FM.3  H 22,192
David E. Yoder   H 18,924
Tobie Kinsinger   H 18,050
Vales-Pride Ayrshire  A 24,041
Room-to-Grow   A 1,472
Walnut Ridge Guernsey  G 26,051
Walnut Ridge Jerseys  J 27,979
Mike & Anita Haines 2  J 18,494
Spring Valley Jerseys  J 17,393
Eli Swartzentruber  J 13,819

Beef & Dairy
Business Directory

717-643-1057

NEW & USED TANKS

AUTHORIZED MUELLER DEALER

• GENERAL REFRIGERATION

• VAUGHN DAIRY WATER HEATERS

• DARITECH PASTEURIZERS 

24-HOUR SERVICE
GREENCASTLE, PENNSYLVANIA

• PORTABLE 110V WALK-IN RENTALS

717-643-1057

NEW & USED TANKS

AUTHORIZED MUELLER DEALER

• GENERAL REFRIGERATION

• VAUGHN DAIRY WATER HEATERS

• DARITECH PASTEURIZERS 

24-HOUR SERVICE
GREENCASTLE, PENNSYLVANIA

• PORTABLE 110V WALK-IN RENTALS

701 E. Linden Street, 
Richland PA 17087
Ph: (717) 866-6581
Fx: (717) 866-7237

It’s where you’ll find your Complete Line of 
Post-Frame Building Materials!

Roof & Floor Trusses
T&G & V-Groove Decking

GluLam Posts, Beams & Arches
Fabral Metal Roofing & Siding

Plyco Windows & Doors

www.rigidply.com

To place an ad in this 
directory call Tiffany or 
Emily at 410-822-3965

United We Stand with 
America’s Farm Families 
We’re Here To Help When You Need Us.
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specialty coffee formulations - 95 
percent of which contain dairy – and 
which use whole milk as the default 
milk.

Perhaps even more important, 
partners like McDonald’s are catego-
ry leaders that capture the attention 
of their competitors. Their actions are 
often followed by others, creating a 
“catalytic effect.” When McDonald’s 
started offering other specialty drinks 
like lattes, other food chains followed 
with no additional investment from 
dairy checkoff.

Visit AmericanDairy.com/Coffee-
Day to learn more about ADA North 
East’s National Coffee Day campaign 
and for latte recipes that contain at 
least 66 percent whole milk.

Milk ...
Continued from Front Page

Subcommittee member Rep. Beth 
Camp, a Republican who lives on a 
farm in Camilla, said introducing 
government-approved guidelines 
could ensure the safety of raw milk, 
even if it is unpasteurized, and in-
crease farmers’ profit margins.

She said Georgia dairy farmers 
who pasteurize and follow all legal 
milk preparation procedures make 
about $1.05 in profit per gallon once 
their milk is sold in a grocery store. 
She said raw milk can be bottled 

immediately after milking and sold 
as a “premium product” at farmers’ 
markets and health food stores for 
much larger profits.

“I am in favor of doing what is go-
ing to help our dairy farmers stay via-
ble,” Camp said. “I feel it is important 
to hear both sides of the argument.”

State Rep. Rebecca Mitchell, a 
Democrat from Snellville who also is a 
member of the subcommittee, said she 
is concerned about the liability of any 
businesses that sell raw milk, for pets 
or humans, because legal action could 
be devastating if someone got sick.

“If you want farms to succeed, you 
think about the liability of specific ac-
tions,” Mitchell said. She said selling 
raw milk is “a very big risk to lose 

your whole farm.”
Mitchell shares this opinion with 

the National Milk Producers Fed-
eration, a lobbying group for dairy 
farmers.

Miquela Hanselman, the organiza-
tion’s manager for regulatory affairs, 
said it “opposes any attempt to legal-
ize the sales of raw milk because of 
how large of a public health and safety 
concern it is.”

“It is a huge liability for dairy farm-
ers,” she added.

This story was produced by Fresh 
Take Georgia, a news service of the 
Center for Sustainable Journalism 
at Kennesaw State University. The 
reporter can be reached at ssinclair@
freshtakegeorgia.org.

Raw ...
Continued from Page 3

BLACKSBURG, Va. — Rolling 
green pastures dotted with grazing 
cows are a common sight in Virgin-
ia. However, there’s more strategy 
behind those grazing cows than most 
people know, such as the impact on 
the land, water quality, and farm 
profitability.

In 2015 a small team of Virginia 
Cooperative Extension agents, farm-
ers, and representatives from state and 
federal conservation agencies from 
Northern Piedmont and Northern 
Shenandoah Valley created the Graze 
300 VA Initiative “to enable Virginia 
farmers to achieve 300 days of live-
stock grazing per year by facilitating 
better pasture management and envi-
ronmental stewardship.” Since then, 
Graze 300 VA has grown to 30 Ex-
tension agents and specialists working 
together with farmers across Virginia.

This year, the Graze 300 VA 
movement is beefing up its mission 
— thanks to a grant from the Virginia 
Tech College of Agriculture and Life 
Sciences Strategic Plan Advance-
ment Integrated Internal Competitive 
Grants Program and the Virginia 
Agricultural Experiment Station. Out 
of 71 proposals submitted, 32 projects 
were funded. Graze 300 VA was the 
only one led by Extension agents.

Virginia Cooperative Extension 
agents Carl Stafford, Bobby Clark, 
and John Benner, and Inga Haugen, 
University Libraries’ liaison to the 
College of Agriculture and Life 
Sciences, are leading the program’s 
efforts.

The grant will help build on exist-
ing Graze 300 VA successes, research 
social factors that influence farmer 
change, provide in-depth grazing 
management training, develop better 
educational resources for Virginia’s 
farmers, and broaden the use of tech-
nology, including designing a grazing 
app to advance the Graze 300 VA 
initiative.

Most farmers graze about 220 days 
per year, from spring until fall, and 
supplement with hay during the four-
month cold season. Winter feeding 
can account for more than 50 percent 
of production costs due to the cost of 
making hay. Inflation and spikes in 
the cost of farm equipment, fuel, and 
fertilizer make traditional grazing 
less profitable than years past. Cur-
rently, only a handful of farmers in 
Virginia regularly reach a 300-day 
grazing season.

According to the team’s back-
ground work, if 20 percent of Virginia 
farmers adopt better grazing man-
agement practices and extend their 

grazing season closer to 300 days per 
year, Virginia farms could increase 
profitability by more than $6 million 
per year.

“We have collected several case 
studies of farmers who have success-
fully extended their grazing season 
and have become more profitable,” 
Benner said. “We continue to share 
these experiences with other farm-
ers.”

The team said that although Graze 
300 VA could have a huge impact, 
getting farmers to adopt the extend-
ed grazing movement won’t be easy. 
Farmers’ deep-seated traditions 
surrounding grassland and live-

stock management techniques are 
interwoven into the fabric of these 
communities. For example, traditions 
associated with hay baling and feed-
ing hay are a rite of passage for young 
people in family farming operations.

To help create strategies to encour-
age farmers to adopt new practices, 
the team recruited colleagues from 
the College of Liberal Arts and Hu-
man Sciences.

“We believe there are traditional 
barriers to adopting this new way 
of farming that we don’t fully un-

Grant beefs up grazing initiative that helps farmers

The Virginia Cooperative Extension’s Graze 300 VA program is beefing up its mission with a grant from Virginia Tech’s agricultural 
college. It was the only project funded out of 32 total projects that was led by Extension agents.

Photo by John Benner for Virginia Tech

See GRANT
Page 7
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options changed, fueling demand for 
dairy products. Sales of baking-relat-
ed products increased 24% in the U.S. 
last year as many consumers turned 
to home-based activities, according to 
the Home Baking: U.S. Market Trends 
& Opportunities report released by 
Packaged Facts.

“It would be interesting if we 
continue this trend, when the world 
hopefully comes back to what it was 
before 2020,” Pemberton said. “Are 
those buying habits ingrained enough 

that it will stick? You’ve got to look 
for the good in the bad, and I’m 
staying positive—hoping that dairy 
consumption will continue to increase 
going forward.”

Commodity experts agree the pan-
demic is having a significant impact 
on how consumers view and consume 
food.

“Many have learned or relearned 
how to prepare meals from scratch, 
and there has been a shift to com-
fort-type foods and dishes,” said 
Tony Banks, VFBF senior assistant 
director of agriculture, development 
and innovation. 

“Milk and dairy products fit this 
shift in home meal prep. We hope this 
is a trend that can continue.”

Dairy ...
Continued from Front Page 

derstand,” said Clark. “Thus we have 
engaged the Virginia Tech Sociology 
Department to help us better under-
stand those factors.

“Farm profitability helps to ensure 
that Virginia’s rural communities are 
resilient and vibrant,” Clark continued. 
“Over the long term, farm profitability 
is a repetitive cycle. We teach farmers 
more profitable technologies, and as 
farmers adopt these technologies, it 
becomes the new normal. The net 
benefit of this cycle ensures citizens 
have a safe, affordable, and consistent 
supply of food.”

They just need the technology to 
do it.

The team wants to utilize unique 
technologies like those developed in 
Ireland for improving farm and forage 
management. They will create similar 
tools that can connect with farmers 
and technical service providers, collect 
and monitor farm production data, and 
evaluate management decisions. This 
technology will integrate well with 
Graze 300 VA partners, the Center for 
Advanced Innovation in Agriculture 
and their SmartFarm Innovation Net-
work (Sustainable Precision Animal 
Agriculture).

To create this technology, the team 
tapped the University Libraries’ Da-
taBridge team to assist in scoping 
potential solutions and implementing 
a project plan. The goal is to allow 
Virginia cattle farmers to better cap-
ture information on their pastures and 
livestock and allow for more efficient 
use of their land and extend the graz-
ing season further into the year. 

Essential data such as paddock 
usage to indicate cattle rotation, cattle 
health, and biologics will be consid-
ered for the app.

“This app can have a big impact 
on Virginia farmers,” said Jonathan 
Briganti, the manager for DataBridge. 
Briganti will scope “the diverse cli-
mate, cattle breeds, and workflows 
seen in American farms.” Such an 
effort requires a deeply researched 
and carefully executed plan, which is 
why the principal researchers work 

methodically to bring the right domain 
experts in the room, Briganti added.

The application will assist pro-
ducers tracking and managing forage 
output and grazing to reduce feed costs 
and improve environmental quality.

Extending the grazing season also 

has environmental and production 
benefits. In well-managed pastures, 
the sod is thicker. This reduces runoff, 
soil erosion, and nutrient losses. There-
fore, farmers use less fertilizer. Addi-
tionally, because thicker sod captures 
more water in sudden rainfall events, 

the pastures are more productive 
during dry summers when occasional 
storms are the only source of moisture.

The team is also partnering with 
farmers, agribusinesses, and several 
agencies to improve water quality. 
According to Clark, extending the 
grazing season will improve water 
infiltration, nutrient use efficiency, 
and soil organic matter while encour-
aging fewer barren areas in fields. A 
longer grazing season also reduces 
the amount of sediment, nitrogen, and 
phosphorus that ends up in surface 
waters that could eventually run into 
streams and rivers.

“It’s economics and environment 
and doing what is best for the land-
scape,” said Haugen, who was a graz-
ing dairy farmer before she was a 
librarian. “A type of farming that 
works on flatlands, like vegetable or 
crop farming, might be a poor choice 
in the mountains. 

This program works with what folk 
are doing and helps them to be better 
in many areas. It benefits them and our 
communities that share the water, air, 
and soil, and then also our downstream 
neighbors.”

“This is the extension/outreach 
component of land-grant universities,” 
Clark said. “In this case, Virginia 
Cooperative Extension is helping to 
address three major issues across 
the commonwealth: ensuring a safe, 
affordable, and consistent food sup-
ply, helping Virginia sustain resilient 
communities, ensuring environmental 
health and stewardship, and ensuring 
water quality.

“This is a big deal,” Clark contin-
ued. “This initiative is improving farm 
profitability, environmental issues, and 
water quality. An enormous challenge 
the world faces is finding ways to have 
good water quality or improve water 
quality that do not cause a major fi-
nancial burden on people or industry. 
In this case, we are achieving both 
better water quality and better farm 
profitability. It is a win-win situation.”

The team is seeking collaborators 
interested in helping with the Graze 
300 VA Initiative. People interested 
in testing the app, learning more about 
grazing, supporting students in learn-
ing about data and grazing, or have 
questions in general are welcome to 
contact Haugen.

Grant ...
Continued from Page 6

A falling plate meter is used to measure the amount of grass in a field so farmers 
have more precise readings while managing their grass.

Photo by Bobby Clark for Virginia Tech

Missed Open
Enrollment?
Not a problem! 
FarmBureauHealthCare.com enables 
members to find healthcare coverage with 
WOW customer service and REAL savings, 
365 days a year! 

Open the camera on your phone and 
point it at the QR Code to the left. Then, 
tap the corresponding link to visit our 
website and schedule a call!

An exclusive member benefit provided 
by Maryland Farm Bureau
Visit HTTPS://FARMBUREAUHEALTHCARE.COM today!
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