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By RICHARD McDONOUGH
AFP Correspondent

Horticulture is big business in all 
three Delmarva states and activities 
during the COVID-19 have helped 
propel sales at farms, nurseries, and 
greenhouses in the horticultural in-
dustry. 

As more people stayed home to 
work, sales of house plants increased, 
business owners said. People also 
spent more time in their yards, tak-
ing up gardening or enhancing their 
properties.

“Virginia’s horticultural produc-
tion is one of the most diverse in the 
nation,” said Michael Wallace, director 
of communications at the Virgin-
ia Department of Agriculture and 
Consumer Services. “Floriculture is 
Virginia’s eighth-leading agricultural 
commodity in terms of cash receipts. 

The commonwealth’s floriculture 
sector includes annual bedding and 
garden plants, herbaceous perennials, 
potted flowering plants, foliage plants, 
cut flowers, cut cultivated greens and 
propagative f loriculture material. 
Virginia counts approximately 191 
floriculture producers in the state that 
produced more than $200 million in 
cash receipts, with cut f lowers ac-
counting for about $1.2 million of the 
total industry.”

Farmers active in horticulture in 
Maryland and Delaware have also 
seen strong sales, according to three 
long-time farm operations.

“We have a variety of trees as well 
as perennial plants for sale on our 7 

acres,” said Lynne Russell of Eastern 
Ornamentals, a family-owned nurs-
ery in Milford, Del., that has been 
in business for more than 25 years. 
“Arborvitaes, birch, crepe myrtle and 
holly are among our best sellers.”

Russell said the nursery saw in-
creased sales during the COVID-19 
pandemic. “People were doing a lot 
of do-it-yourself projects,” she said. 
“Many were looking for native plants 
and trees.”

“2021 was our strongest year in 
more than ten years,” said David Far-
row, vice president of operations. “We 
anticipate that 2022 will be another 
good year for us. 

“While sales in January and Febru-
ary were slower this year as compared 
to last year — those months were cold-
er in 2022 and warmer in 2021 — sales 
appear to have just been pushed off to 
April and May.”

This container nursery farm in-

cludes about 50 acres in Earleville, 
Md. The family-owned business 
started in 1954.

“All of our sales are wholesale,” 
Farrow said. “About 70 percentof our 
business is to landscapers and about 30 
percent of sales are to garden centers.”

After the last recession that saw 
housing construction slump in 2009-
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Flowers in bloom at Jeff’s Greenhouses in Bethel, Del. The operation is celebrating its 60th year, having started in 1962

Photo courtesy Jeff’s Greenhouses

As more people 
stayed home to work, 
sales of house plants 

increased, owners said

Horticulture industry blooming on Delmarva

Tuckahoe Turf Farms lays groundwork at stadiums
By RICHARD McDONOUGH

AFP Correspondent

HAMMONTON, N.J. — When 
people watch the Washington Nation-
als, Philadelphia Eagles, Milwaukee 
Brewers and other professional sports 
teams play in their respective stadi-
ums, they’re also looking at slices of 
New Jersey. 

The green grass growing in these 
stadiums was grown at Tuckahoe Turf 
Farms in the Pine Barrens of South 
Jersey. 

Beyond stadiums used by pro-
fessional sports teams, grass from 
Hammonton has even graced the Na-

Carter: ‘We’re proud 
of our quality turf ’

See TUCKAHOE
Page 6

Sod from Tuckahoe Turf Farms of Hammonton is ready for installation at Lincoln 
Financial Field in Philadelphia.

Photo by Tuckahoe Turf Farms

See HORTICULTURE
Page 3
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By RICHARD SKELLY
AFP Correspondent

MONROE TOWNSHIP, N.J. — Dr. 
Peter Oudemans had much to offer in 
his talk at the annual Grape Expecta-
tions conference — held annually here 
at Forsgate Country Club. 

Oudemans works out of the Maruc-
ci Center for Blueberry and Cranberry 
Research in Chatsworth in the heart 
of a vast preserved natural space, the 
New Jersey pine barrens. 

His talk focused on new pests and 
diseases that vineyard owners need to 
be cognizant of, and offered up some 
ways to combat them. 

Because of the Mid-Atlantic re-
gion’s typically long, hot humid sum-
mers, all that humidity creates more 
fungi, “so there is this kind of balance 
beam we’re standing on here in New 
Jersey with the grape industry; we’re 
always worried about how these new 
diseases are going to spread and 
what’s around the corner.”

Oudemans showed a series of slides 
with spotted, funky looking grape 
leaves. 

“It’s always worth identifying the 
problems in your vineyard,” he said, 
and one solution that has been helping 
is the National Clean Plant Network, 
“where clean vines are produced and 
can be sent to growers.”

Oudemans said global climate 
change is having a big effect on the 
kinds of diseases he’s seeing in vine-
yards. 

People have developed a modeling 
system where they can look at the dis-

tribution of varieties and examine how 
these new diseases can affect grape 
growing in various regions around 
the world. 

Oudemans urged vineyard owners 
to select varieties that they know are 

well-suited to the Garden State’s vary-
ing weather patterns.

“Dr. Dan Ward has worked real-
ly hard on the website for the Wine 
Grape Institute, so you can figure out 
what varieties fit best based on what 
zone you’re in,” he said. “Each variety 
has an optimum zone and that includes 
things like growing season hot and 
cold high and low temperatures and 
all of that is going to determine how 
well your grapes are going to grow to 
ripeness.”

Oudemans also pointed out that 
serious vineyard owners use weather 
stations to monitor moisture, heat and 
cold among their rows of grapes. 

“There are a lot more weather sta-
tions in vineyards and grape growing 
operations, and this is one of those 
things that’s going to help us be more 
resilient,” Oudemans said, adding 
there is benefits to using equipment 
such as leaf wetness sensors so grow-
ers can be aware of infections before 
they start. 

“We’re going to have to be more 
aware of our changing climate and 
we’re going to have to keep up with 
the changes,” he said.

Plants require water to get infected 
and for pathogens to grow, so weather 

See CHOICE
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Dr. Peter Oudemans discusses disease management in vineyards during the annual 
Grape Expectations symposium held on March 5.

Photo by Richard Skelly

Variety choice vital to grape disease management

By RICHARD SKELLY
AFP Correspondent

BRIDGETON, N.J. — Dr. Hemant 
Gohil, agriculture and natural resourc-
es agent for Gloucester County in 
southern New Jersey, discussed new 
peach and tangerine varieties during a 
virtual gathering of the Garden State 
Commercial Fruit Growers Associa-
tion last month.

Gohil also included information on 
new nectarine varieties.

The online conference on March 2 
also featured speakers from Cornell 
University, Virginia Tech, local offic-
es of USDA’s Farm Service Agency 
and the New Jersey Peach Promotion 
Council. 

Gohil said there are a number of 
new white and yellow-fleshed peaches 
that are now available to growers. 

Fact sheets and additional tips on 
growing these peaches are available 
online at https://njaes.rutgers.edu/
extension/. 

Gohil displayed slides of new peach 
and nectarine varieties and his passion 
for his work seemed apparent as he 
described attributes of Lady Nancy, 
[white,] Victoria, [yellow,] Selena 
[white,] Flamin Fury Ka-Ching [yel-
low,] Messina [yellow,] Gloria [yel-
low,] and Red Gold [yellow nectarine]. 

He discussed ripening times for 
these varieties as well as levels of 
susceptibility to various diseases like 

bacterial spot and possibilities for frost 
damage. 

“Everybody loves Gloria,” he said. 
“The only problem is, when to harvest. 
If you let Gloria hang longer, the fruit 
gets larger and sweeter and loses some 
acidity, but you cannot let it hang too 
much longer. It has good color and 
size, so you cannot go just by the color 
and you cannot go by the softening 
because it does not soften like other 
varieties.

“Our suggestion is make sure the 
yellow coloring is there and then when 
they’re a minimum of 2 3/4 size, it’s 
a good indicator that it’s time to start 
picking.” 

Dr. Daniel Ward, Extension po-
mology specialist, called Gloria a 
“neat peach” as a way to distinguish 
it as a firmer fruit and said growers 
should also share that message with 
consumers. 

“I think it’s important that the con-
sumer understand that they are buying 
a firm flesh peach and that it’s market-
ed as such,” he said. “So it’s not going 
to be a juicy, melting-flesh peach, nec-
essarily. It’s mostly really, really nice 
flavor, really good handling properties 
and an excellent tree, so it needs to 
be appreciated as a neat peach. When 
you eat it it’s not as messy and it’s a 
different eating experience.”

See VARIETIES
Page 4

Gohil discusses new peach, 
tangerines varieties at event
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ARS unveils new disease-resistant Honeysweet plum

Horticulture ...
Continued from Front Page

10, sales started coming back around 
2015, he said. 

“Housing construction is going 
very well now,” Farrow said. 

Jeff Hastings, owner of Jeff’s 

Greenhouses in Bethel, Del., said he 
saw similar increases in sales during 
2021. 

Hastings also grows corn and soy-
beans on about 100 acres.

Jeff’s Greenhouses is celebrating 
its 60th year in 2022, having started 
in 1962. Hastings bought the business 
from his parents in 1971. 

Much of the sales are focused on 
selling to other garden centers and 

landscapers.
“Many more people took up gar-

dening during the Pandemic,” said 
Hastings. “As people stayed home, 
many worked in their yards. We saw 
our business pick up last year, and this 
year is the same.”

Like most farms, Hastings said 
he’s had to deal with the recent supply 
chain problems and inflation.

“We’ve seen fertilizer costs almost 

double,” he said. “Freight costs have 
increased as have fuel costs – both 
diesel and propane. We also now 
have to order some products months 
in advance.

“ Plastic pots we order now may 
take up to a year to arrive, while we 
have to place soil orders three to four 
months in advance.”

stations, leaf wetness sensors and 
frequent monitoring and field obser-

vations are critical, he said.
“There are new pathogens coming 

in all the time, whether it’s in the 
wind or in the trunk of someone’s car, 
their survival is something we need 
to watch out for, and their diagnosis 
is something we need to stay on top 
of.,” Oudemans  said. “That’s why Dan 

Ward, Gary Pavlis, Hemant Gohil and 
others — that’s why we’re here — to 
identify different types of organisms 
that attack grapes.”

Choosing known varieties of dis-
ease-resistant grapes that do well in 
New Jersey and Mid-Atlantic weather 
patterns is the smart way to go, Oude-

mans said.
“Again, resiliency is very import-

ant,” he said. “I can’t over-emphasize 
the importance of close monitor-
ing and getting out in the field and 
looking for anomalies, because most 
pathogens will not survive without 
wetness.”

Choice ...
Continued from Page 2

KEARNEYSVILLE, W.VA. — The 
Honeysweet Plum is a virus-resis-
tant plum that USDA’s Agriculture 
Research Service hopes to bring to 
market soon. 

The variety produces large and 
oblong fruit with a very sweet, fla-
vorful taste.

ARS created the Honeysweet va-
riety using RNAi, a biotechnology 
method that makes them immune to 
the plum pox virus. Plum pox infects 
stone fruit trees: plums, peaches, apri-

cots and cherries. 
Once infected, the fruit discolors 

and falls from the tree prior to mat-
uration. There is no natural, genetic 
resistance to the virus.

Plum pox is devastating, accord-
ing to Dr. Chris Dardick, molecular 
plant biologist and lead scientist at the 
ARS Appalachian Fruit Research Lab-
oratoryin Kearneysville, W. Va. Erad-
icating the virus is costly: infected 
trees are identified and destroyed, and 
all trees in a 500-meter area around 

the infected tree are also destroyed to 
prevent virus spread.

Growers in the United States fear 
Sharka disease. 

“The U.S. prune industry is almost 
entirely in Californiā ” Dardick said. 
“They have the largest, highest quality 
fruit and they export about 50 percent 
of the world’s supply. They don’t have 
plum pox, but they’re terrified they’re 
going to get it.”

RNAi technology could stop plum 
pox completely. “Trials in the U.S. and 

Europe since the 1990s show that these 
experimental trees are completely 
resistant to the virus,” said Dardick.

To deploy RNAi technology in 
Honeysweet, a gene from the plum pox 
virus was spliced into the plum plant. 
“This spliced gene acts as sort of an-
tigen against the virus,” said Dardick. 
“Basically, it’s a genetic vaccine. It’s 
very effective.”

See PLUM
Page 4
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Gohil said Messina [late August, 
yellow flesh,] has been well received 
in southern New Jersey for sure, so 
larger growers can plant it with con-
fidence that the variety can withstand 

New Jersey’s fickle spring and sum-
mertime weather patterns. 

Messina is a large fruited, perfect 
combination of tartness and sweet-
ness, he argued and researchers have 
found very little bacterial spot on 
leaves or fruit.

Flamin Fury Ka-Ching is an early 
September yellow fleshed nectarine, a 
new variety of nectarine that has also 
done well in southern New Jersey.

“I love this nectarine, wow, what a 
nectarine it is,” Gohil enthused. “It’s 
a bigger nectarine with traditional 
acidity and very sweet, nice flesh, and 
no bacterial spot on leaf or fruit and it 
has flashes of red flesh.” 

Selena, a yellow fleshed early Sep-
tember peach, is another new variety 
from Rutgers, “and it ripens between 
Jersey Queen and Encore, and can 
grow up to half a pound!” Gohil said. 

Selena has excellent firmness and 
the perfect combination of sweetness 
and acidity. It hangs well and it has 
low susceptibility to bacterial spot, he 
added, “so this is a very good variety 
to end the season with. It maintains 
firmness in cold storage for up to 18 
days.” 

Jersey Queen and August Pride are 
beautiful peach varieties, but they are 
susceptible to bacterial spot, he said.

Varieties ...
Continued from Page 2

RNAi technology is also safe. ARS 
along with numerous cooperators has 
conducted trials in the United States 
and Europe for the last 20 years, most 
recently in Romania. 

“There are no safety concerns that 
ARS can find,” said Dardick. “In the 
field, the plants remain very healthy; 
there’s no break-down of resistance 
(against plum pox), and there is no 
evidence of (illness or disease) in an-
imals that have consumed the fruit.” 

He added, “We have 30 years of 
data showing RNAi technology is 
safe and effective. It’s one of the most 
proven biotechnology strategies for 
protecting plants from disease.”

The next step is bringing the fruit 
to market.

“One of the challenges with the 

products of biotechnology is that it’s 
not just the policies of the country 
you’re growing them in that matters,” 
said Dardick. “Permissions also have 
to be granted by the major trading 
partners. You have to clear the path to 
market internationally, or the growers 
will lose large markets.”

In December 2021, Canada ap-
proved importing Honeysweet after 
being petitioned by ARS. “Plum Pox 
is in Canada,” said Dardick. “It’s 
endemic there. We’ve also had a few 
instances in the past where the plum 
pox virus showed up in Pennsylvania, 
Michigan, and New York. 

“In Pennsylvania it nearly led to 
the destruction of their regional stone-
fruit industry.”

ARS is also working with a group 
in Europe who are petitioning the 
European Union to allow Honeysweet 
plums to be grown.

“A number of European growers 
want to grow Honeysweet,” said 
Dardick. 

Plum ...
Continued from Page 3

Honeysweet plums, sweet and flavorful, are highly resistant to plum pox virus.

Photo courtesy Peggy Greb
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By CHELSEY MacBRIDE-GILL
 and STANTON GILL

(Editor’s note: Chelsey Mac-
Bride-Gill is the farm manager for 
Falcon Ridge Farm and Stanton Gill 
is the Regional Specialist in IPM 
and Entomology, CMREC, Uni-
versity of Maryland Extension and 
Professor with Montgomery College 
Landscape Technology Program 
E-mail questions about insect or 
plant problems to dfplantquestions@
gmail.com.)

In recent years more consumers 
have been looking to grow fruit trees 
for fresh fruit. 

Along with the fruit and flowers 
an unwanted guest can also show up. 

Black knot fungus Apiosporina 
morbosa previously called Dibo-
tryon morbosum, infects trees of 
the Prunus genus including plums, 
cherries and apricots. 

The fungus starts out as a small 
light brown growth on a twig or 
branch causing a gall on the tree’s 
tissue. 

As the fungus grows it turns 
black and hard in the fall and winter. 
It can enlarge to be several inches 
long and encircle the tree’s twigs, 
branches, and even the trunk. 

The fungus can infect tissue that 
is wounded or healthy. 

The spores attach themselves to 
the bark, but do not spread to the 
heartwood. 

But the initial infection can create 
secondary infections for other in-
sects and diseases. 

When the fungus spreads from 
the host, it can cover an infected 
twig or branch over two seasons, 
creating asexual spores that travel on 
the wind to new hosts. 

The fungus multiplies and is 
broadcast quickly in warm, humid 
weather, and very easily on rainy 
days. Wild or cultivated trees can 
spread the infection to new trees 
each year. 

Wild cherry trees are a common 
host for black knot fungus, so if you 
are able to remove the trees from 
your landscape.

Plum trees are also often a host of 
the black knot fungus, with Japa-
nese varieties being less susceptible 

than American varieties (Michael 
A. Ellis, The Ohio State University 
Extension). 

We have most often seen the fun-
gus on plum trees and occasionally 
on apricot and cherry trees. 

Monitor your trees for black knot 
during the growing season and when 
pruning. 

The best way to get rid of the 
fungus is to prune off affected twigs 
and branches in the winter and 
spring, since it is harder to notice 
once the tree has leafed out. 

Prune 4 to 6 inches below the 
infection to remove it. 

Once it is pruned off the tree the 
infected limb should be chopped up 
with a mower to remove the bark, 

burned, or buried. 
We have, on occasion, had to se-

verely cut back a young tree to a few 
lower branches since the infection 
was on the trunk of the tree. 

Kari Peter, an associate research 
professor in tree fruit pathology 
at Penn State Fruit Research and 
Extension Center, suggested another 
method: 

Remove the fungus from the 
trunk by cutting away the diseased 
tissue down to the wood and out 

HORTICULTURAL IPM

CHELSEY 
MacBRIDE-GILL

STANTON
GILL

Prune fruit trees to combat black knot fungus

The current buzz in many horti-
cultural professional groups, plant 
societies, and garden clubs I am in 
centers on when meetings will get 
back to fully “in person.” 

Everyone wants to know when 
things will go back to “normal” and 
“real life” again. 

Most organizations are still hold-
ing their meetings virtually, but are 
scheduling live, in person gatherings 
for later this spring onwards. 

There are some, however, are not 
planning on going back to in person 

anytime soon.
First, let’s acknowledge that 

“zoom” has become a generic term 
for all kinds of online virtual meet-
ings from Facebook Live to Micro-
soft Teams.  

Second, whether we like it or not, 
the “normal” of the past is not going 
to be the way of the future (also 
known as the “new normal”). 

Most experts believe that we will 
never go back to fully in person 
again. 

They envision that many meet-
ings no longer need to take place 
face-to-face. 

For a large number of gatherings 
they can be much more efficiently 
held virtually. 

Meeting online saves travel 
costs, time in transit, and is easier 
to schedule for those coming from 
different places/time zones. 

Those who are in far-flung groups 
or in remote, rural areas especially 
benefit from easy access to these 
meetings that they would not other-

Virtual versus ‘real life’

GREEN 
MARKETING

By KATHY JENTZ

See JENTZ
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See GILLS
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tional Mall as well as the United States 
Capitol grounds in Washington, D.C.

“We’re proud of our quality turf,” 
said Allen Carter, business adminis-
trator at Tuckahoe Turf Farms. “We 
have about 800 acres of land in pro-
duction, primarily in sod. 

“We grow a few varieties of Cool 
Season Grasses. Two of our major 
types of grasses are 100-percent Ken-

tucky bluegrass, while the other type 
is a mixture of Kentucky bluegrass 
and fescue. 

The fescue seeds we use are grown 
in Oregon, while the Kentucky blue-
grass seeds we plant are grown in 
Oregon and Washington State.”

The mixture of Kentucky bluegrass 
and fescue works well for many cus-
tomers, he said, because you get the 
benefits of both while minimizing the 
challenges of each individually. 

“Mixing the two grasses together 
works because their roots knit together 
over time,” Carter said. “Fescue grass 
grows downward, while Kentucky 
bluegrass grows across.” 

He also noted that Fescue is more 
drought resistant, while Kentucky 
Bluegrass is the opposite. Kentucky 
bluegrass grows well in full sun, while 
fescue can tolerate both full sun and 
part shade.

Among other types of grass grown 
in Hammonton have been special 
blends to meet specific customer 
needs. 

For example, Carter said the turf 
grown for the National Mall was a 
custom seed mixture for the National 
Park Service. 

“It took 18 months to grow the crop 
for the NPS,” he said. “We provided 
sod to cover 7 acres of ground at the 
National Mall.”

In addition to the stadium turf and 
governmental installations, Carter 
added that much of their business is 
from landscape contractors in New 
Jersey as well as in neighboring 
states. Some sales are also made to 
homeowners. 

The bulk of the revenue for this 
farm is from the sod itself. While 
most installations are completed by 
customers and contractors, some rev-
enue is generated by the farm through 
installation services.

“Some of our larger customers are 
as far west as the Mississippi River, 
north to the Canadian border, and as 
far south as the Piedmont in North 

Carolina,” said Carter. “We have used 
refrigerated trucks, for example, to 
move turf to Chicago. From loading 
in Hammonton to installation in 
Chicago, timing is limited to 18 to 
24 hours.”

He said that the sandy loam soil 
here is great for growing sod. In ad-
dition, having nearby sand quarries 
is very useful in operating the farm.

The sod is scraped from the ground 
using precision equipment that cuts 
only the amount of root systems and 
soil as needed for transplantation, 
while leaving the original soil in place.

“The sod is typically rolled in 10 
square foot segments — five feet 
long by two feet wide; each segment 
weighs about 35 pounds,” he said. 
“This makes it a little easier to handle 
in the transport and as workers unload 
and install the sod.”

“Our sod harvester with an on-
board computer can cut two rolls of 
sod at a time and load 10 rolls on an 
arm that transfers the rolls to a pallet,” 
Carter said. “Each pallet holds 60 rolls 
— roughly one ton of turf.”

Tuckahoe Turf Farms is one of 
about 29 sod farms in New Jersey. 

“Our pricing is likely higher than 
others,” Carter said. “We focus on 
quality. That focus means that we are 
constantly updating our equipment 
and technology. That all comes with 
a price. We’ve been doing this since 
1967, with the third generation of the 
Betts family members now running 
our operations.”

For a business that has a wide 
reach, Carter said Tuckahoe Turf 
Farms focuses on relationships to 
build its business.

“Most of our business is either re-
peat business or business generated by 
word-of-mouth,” Carter said. “We in-
vite groundskeepers from professional 
sports teams to come to Hammonton 
to review what we’re doing and, more 
importantly, what we can do to help 
them have turf that works for their 
operations.”

Plum trees, above, often host black knot fungus, with Japanese varieties being less susceptible than American varieties.

Photo courtesy Chelsey MacBride-Gill
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at least a half-inch or 1 centimeter 
beyond the edge of the knot.

Depending on the location of the 
black knot fungus, how much area 
it covers, and the age of the tree it 
may be a better choice to remove and 
replace the tree with a more resistant 
variety. 

If the tree infected is very valu-
able, or a specimen, you could also 
treat with a fungicide along with 
removing the infected limb. 

Apply the fungicide before 
rainfall and when the temperature is 
above 55 degrees F/13 degrees C. 

A spreader-sticker such as Nu 
Film P will help the fungicide adhere 
to the bark so that it is not easily 
washed off by rain. 

To protect young shoots, apply 
the fungicide when the flowers are 
just beginning to open, and repeat 
according to the label. 

Disease pressure is often heaviest 
in the spring and early summer, so 
monitor the weather closely and if 

applying fungicides make sure to 
cover new tissue and fruit early in 

the season when it is more suscepti-
ble to the fungus.

Gypsum Products

Gypsum Supplies Plant Available Nutrients!
• Soluble calcium flocculates tight clay soils

• Sulfur in the sulfate form ready for plants to use 

Great for plants needing 
calcium with neutral to 

low pH such as Tomatoes 
- Potato - Cucumber - 

Melons - Fruit - 
Christmas Trees

www.usagypsum.com  Denver, PA 717-335-0379
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wise be able to easily attend.
Why then are folks clamoring to 

get back in person? 
One reason is that some meetings 

simply are not the same when done 
virtually. 

Tradeshows in particular are es-
sentially a “real life” event. 

Booth sales are hard enough in 
person, trying to catch a passerby 
attention in a virtual format is nearly 
impossible. 

Virtual also eliminates the chance 
encounter and serendipity we all 
experience running into an old ac-
quaintance or happening upon a cool 
new weeding gadget. 

There is nothing like being able to 
pick up and examine a tool or other 
item to decide on purchasing it or 
not.

The other main reason for the 
urge to get back in person is “Zoom 
fatigue,” which set in shortly after 
the start of the COVD-19 pandemic. 

This term sprang up to describe 
the condition that afflicts many peo-
ple who felt exhausted after spending 
hours on virtual Zoom meetings 
every day. 

But what causes it and why is 
being on Zoom especially tiring as 
opposed to other work-from-home 
computer tasks?

One theory is that Zoom causes 
us to by hyper-aware in a way that 
being in a room with other people 
does not. 

We are faced with several sets of 
eyeballs staring directly back at us 
and that is not natural. The excessive 
eye contact is highly intense. 

There is also our own face look-
ing back at us, which causes a feeling 
of disconnection and stress.  “What’s 
happening, in effect, when you’re 
using Zoom for many, many hours is 
you’re in this hyper-aroused state,” 
said Professor Jeremy Bailenson  in 
the journal Technology, Mind and 
Behavior.”

So how can we reduce that fa-
tigue? First, turn off your own cam-
era or at least hide the self-view. 

Next, take short breaks at regular 
intervals to get up and stretch and 
focus your eyes elsewhere. 

Finally, schedule any possible 
meetings in alternate formats such 
as conference calls or group chats/
emails.

Meeting planners are looking at 
ways to bring the best of both virtual 
and real world events together. That 
means a mix of in-person talks and 
pre-recorded sessions. 

In some cases, organizations are 
offering all talks online with a trade-
show and/or tours plus social events 
only in person. 

Expect hybrid events to be part of 
the foreseeable future.

(Editor’s note: Kathy Jentz is 
the editor/publisher of Washington 
Gardener Magazine, the publication 
for Mid-Atlantic home gardeners. 
She can be reached at KathyJentz@
gmail.com.)
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outbound links. 
Anything that leads a person to 

leave Facebook is automatically 
down-graded in the algorithms. 

She advises that, if you want to 
include a link to your blog or web-
site, you put the link down in the 
comments and say in the post “see 
comments for the direct link.” 

You can also go back to the origi-
nal post two (or more) days later and 
add it in back into the post text. 

By then, the algorithm has already 
graded and ranked the post and you 
are safe to do so.

A third way to include a link is to 
tell folks in your post to DM (direct 
message) you for the link. 

This can be especially effective if 
you are offering something to them 
of high value like a discount offer or 
exclusive content.

The next method that Stapleton 
recommends is to write long posts 
with personal stories. 

She means several paragraphs 
long.

 The more time people spend 
reading and looking at a post, the 
higher it will rank. 

Of course, the post content needs 
to be interesting and worthwhile to 
get folks to stay in there.

She advises that you observe what 
posts make you stop and read them 
when you scroll through Facebook 
and Instagram, then examine why 
they engaged you and emulate them. 

One of those ways to engage 
with followers is to ask a discussion 
question — perhaps ask how many 
are growing their own food at home 
organically or are switching to all 
native plantings and why. 

Her next advice is to use your per-
sonal page or a group page to engage 
with customers as business pages get 
much lower interaction numbers. 

She suggests you post daily and to 
be consistent. 

Stapleton says there are no short 
cuts, you have to put in the time and 
effort.

Finally, interact with everyone 
who follows you. 

If someone has not liked or com-
mented on one of your posts in a few 
weeks, they will stop seeing them in 
their feed. 

Stapleton likes to select a few 
each week that she has not seen in 
your feed lately and send them a di-
rect message or go to their page and 
interact with their latest posts.

I recommend following Staple-
ton’s advice for the next few weeks 
and seeing the difference in your 
Facebook numbers. 

I did it myself and my engage-
ments increased by 500 percent in 
less than two weeks with no paid ads 
or sponsored boosts.

(Editor’s note: Kathy Jentz is 
the editor/publisher of Washington 
Gardener Magazine, the publication 
for Mid-Atlantic home gardeners. 
She can be reached at KathyJentz@
gmail.com.)
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