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By RICHARD McDONOUGH
AFP Correspondent

CHURCHVILLE, Md. — Candace 
Lohr-Pearce is a farmer who has fig-
ured out ways to utilize social media 
to enhance and grow an ag business. 
Regardless of the weather or a global 
pandemic, she and her husband, Darryl 
Pearce, have been able to succeed as 
farmers. Together, they own Lohr’s 
Orchards.

Their farm includes a variety of 
fruit trees, including a 5-acre block of 
apple trees as well as orchards of peach 
trees, plum trees, sweet cherry trees, 
and tart cherry trees. Beyond the tree 
fruits, the farm also grows a variety of 
other fruits and vegetables, including 
strawberries and tomatoes.

Depending on the season and 
weather conditions, customers can 
pick some of their items – like apples, 
peaches, cherries, and pumpkins – at 
the farm or they can purchase items 
from the family’s retail location in 
Aberdeen. In addition to fresh produce, 
the family sells such items as apple 
cider and other beverages as well as 
a wide selection of baked goods, in-
cluding donuts and pies. In addition 
to products produced by the Lohrs, 
a variety of products from other area 
farms are also for sale.

The ag operation that is now Lohr’s 
Orchards began as a farm in Joppa 
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RADFORD, Va. — Not able to find 
someone to take over his operation, 
Greg Miller, a leader in growing trees 
in Virginia, at his retirement, is choos-
ing to close the doors on his Willow 

Springs Nursery. 
Miller and his wife Deb talked about 

his retirement during an interview at 
their home in Montgomery County, Va. 

Their wholesale ball and burlap or 
B and B operation has supplied trees to 
buyers throughout the East Coast and 
as far northwest as Ohio and Illinois.

He noted that they are not the only 
tree farmers of his generation that are 
getting out of the business. It is the 
generation that started in the 1960s 
and make up a core group of producers.

“The trees are getting heavier and 
we are getting older,” he said.

He said the Willow Springs nurs-

ery’s stock has consisted of about 90 
percent conifers. Deciduous trees 
have also been an important part of 
the nursery.

The Millers said they see Greg’s 
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Lohr-Pearce 
using social 

media to 
spur growth

Family says it sees owner’s retirement closing of Willow Springs Nursery as part of a growing trend

Miller reflects on career, state of nursery industry

Third-generation farmer, 
husband utilizing 

Facebook, Instagram to
boost orchard’s visibility
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By RICHARD SKELLY
AFP Correspondent

ROBBINSVILLE, N.J. — Gary 
Gafgen was searching for a crop that 
deer wouldn’t eat when he settled on 

lavender. 
“My father bought this property 

with the intention of building homes on 
these 10 acres, but then he fell in love 
with the open space,” Gary said of his 
father Elmer.

“He enjoyed hunting but then when 
the deer came up and started eating all 
the different crops, we knew we needed 

Gafgens open farm to public, find solution to perennial deer damage 

See SERENITY
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Couple finds Serenity in lavender

Shannon and Gary Gafgen planted 2,000 lavender plants in 2018 after searching for a crop that would not be attractive to deer.

Photo by Richard Skelly



 2            August 9, 2022, The Mid-Atlantic Grower

See HONEY BEES
Page 3

Greg Miller

Industry ...
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Honey bees adding sweetness to Delmarva states

Bees return to their colonies on a Maryland farm after foraging surrounding fields. 

Photo courtesy Mark Dykes

By RICHARD McDONOUGH
AFP Correspondent

As the region’s honey harvest com-
mences, beekeepers keep a tradition 
going that dates back centuries. 

“Honey bees have been a part of 
Virginia’s history since they arrived 
with the first European colonists,” said 
Michael Wallace, director of commu-
nications for the Virginia Department 
of Agriculture and Consumer Ser-
vices. “In fact, the Jamestown-York-
town Foundation recognizes 2022 
as the 400th anniversary of the first 
recorded honeybees arriving in North 
America at Jamestown.”

In Virginia, 281,605 pounds of 
honey was collected on 1,250 farms 
in 2017, according to the USDA; sales 
amounted to $1.257 million from 845 
farms in that year. These amounts 
compared to 317,058 pounds of honey 
collected on 1,092 farms and $1 mil-
lion in sales from 798 farms in 2012.

In Delaware, the USDA reported 
that 38 farms produced 4,359 pounds 
of honey in 2017; in 2012, 33 farms 
produced 7,060 pounds of honey. 
Sales of honey at 27 farms in 2017 was 
$27,000; the same number of farms 
sold $24,000 of honey in 2012.

retirement and closing of the business 
as part of a trend in the industry. 

A major factor is that there is no 
second genera-
tion to take over 
the business, do 
the hard work 
involved and 
spend the time 
it takes to grow 
the trees.

Greg traced 
his career back 
to his days at 
Virginia Tech 
in the late 1960s 
when he worked part-time with his 
brother Jeff at Laurel Creek Nursery, 
a business founded by two Virginia 
Tech professors. It launched the Miller 
brothers into careers in the industry in 
several ways. They took ownership of 
the nursery in 1975.

In time, the brothers split Laurel 
Creek into two businesses; Jeff took the 
retail garden center and Greg became 
owner of the wholesale side. 

Jeff also worked as the executive 
director of the Virginia Christmas Tree 
Growers Association. 

Greg said the industry and its de-
mands are different than when he 
started out with Christmas trees around 
1975. That was when white pines were 
king, he said. Since then, demand has 
transitioned to Fraser firs. 

As the business grew so did Greg 

and Deb’s family. 
They have four children including 

twins. Those young adults have found 
work in other fields. 

The very nature of a tree calls for a 
person with patience and persistence to 
be the tree farmer. 

For Christmas trees, Greg said it 
takes at least eight years for a tree to 
be ready for sale. Larger trees used in 
public settings take much longer and 
are much harder to handle.

The Millers ran out of trees three 
years ago. 

They decided about eight years ago 
not to plant anymore and cut their last 
Christmas tree last year.

But, as is often the case with change, 
the industry has been surprised by an 
unlikely player, a pandemic. In the last 
three years, demand has grown as peo-
ple stayed at home and fixed up their 
landscaping, Greg said.

The pace of growing trees has 
changed as well, he continued. It used 
to be very seasonal and not greatly 
demanding. 

“That has changed,” Greg said. “It 
is almost like dairy farming. You have 
to be there.”

He could speak with authority about 
that having grown up on a dairy farm.

The culture of the buyers makes tree 
farming stressful. Folks outside the in-
dustry are used to instant everything and 
want their trees when they order them.

While he is closing Willow Springs, 
Greg is not selling his home farm that 
surrounds their beautiful and unique 
home and plant-filled grounds. 

“He’s going to miss it,” Deb inter-
jected, when he was asked what it is 
going to do now.

Gypsum Products

Gypsum Supplies Plant Available Nutrients!
• Soluble calcium flocculates tight clay soils

• Sulfur in the sulfate form ready for plants to use 

Great for plants needing 
calcium with neutral to 

low pH such as Tomatoes 
- Potato - Cucumber - 

Melons - Fruit - 
Christmas Trees

www.usagypsum.com  Denver, PA 717-335-0379
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In Maryland, 379 farms produced 
167,130 pounds of honey in 2017, ac-
cording to the USDA, while 174 farms 
produced 114,631 pounds of honey in 
2012. Sales of honey almost doubled 
between 2012 and 2017 in Maryland. 
A total of 269 farms sold $617,000 
worth of honey in 2017, while 136 
farms sold $325,000 in honey in 2012.

“Honey production in Maryland 
begins in the early spring with the 
blooming of the early wildf lowers 
and peaks at the black locust (Rob-
inia pseudoacacia) and tulip poplar 
(Liriodendron tulipifera) bloom,” said 
Mark Dykes, University of Maryland 
Bee Squad Coordinator. “These two 
blooming trees make up a majority of 
the honey production for Maryland.”

Dykes added that “honey comes 
in many different varieties such as 
wildflower, orange blossom, clover, 
and buckwheat, to name a few. The 
name denotes the major nectar flow 
that the bees were on to produce the 
honey. Each one of the varieties has a 
unique color and flavor.”

Honey sales in this region are typ-
ically local in scope.

“A majority of honey produced in 
Maryland is sold in Maryland and 
the Mid-Atlantic,” Dykes continued. 
“Much of the honey sales are done 
by small-scale beekeepers at farmers 

markets or sold to bakers and other 
that use honey in their recipes. In addi-
tion, Maryland has several meaderies 
that use local honey to brew mead, a 
type of honey wine.”

According to Dykes, honey produc-
tion in 2021 was considered average 
by beekeepers and he indicated that 
“from informal surveys with bee-
keepers, the outlook for 2022 honey 

production is lower than years past. 
Early Spring weather negatively in-
fluenced the honey flow in many parts 
of Maryland this year. The erratic 
weather patterns we had appeared to 
shorten the normal flow, causing less 
honey production.”

One of the challenges Dykes noted 
is that “commercial honey production 
has been negatively affected by the 
import of cheaper honey from over-
seas.”

He also noted that challenges from 
nature also impact honey production.

“Honey bee health is very closely 
tied to honey production,” Dykes 
noted. “Because of this, infestation 
of colonies by the Varroa mite, an 
ectoparasite of the honey bee, must 
be closely monitored by beekeepers 
and require treatment when levels rise 
above established thresholds. Varroa 
mites not only parasitize the honey 
bees they also can spread viruses, 
further weakening the bees.”

Bees are critical to many aspects 
of agriculture in the Delmarva states.

“Although honey is an important 
product of honey bees the main role of 
honey bees in our agricultural system 
is for pollination,” Dykes said. “With-
out commercial beekeeping operations 
such crops as almonds, watermelons, 
and many others would have much 
lower yields. In recent years we have 
seen a surge in interest and actions to 
help better support the honey bees and 
more importantly the native bee pop-
ulation. Fun fact, there are over 400 
species of native bees in Maryland.”

Honey bees ...
Continued from Page 2

Honey gets strained from an extractor at the University of Maryland. 

Photo courtesy Mark Dykes
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By CHELSEY MacBRIDE-GILL
 and STANTON GILL

(Editor’s note: Chelsey Mac-
Bride-Gill is the farm manager for 
Falcon Ridge Farm and Stanton Gill 
is the Regional Specialist in IPM 
and Entomology, CMREC, Uni-
versity of Maryland Extension and 
Professor with Montgomery College 
Landscape Technology Program 
E-mail insect or plant questions to 
dfplantquestions@gmail.com.)

August is a good month to be on 
the lookout for spotted lanternfly 
adults and to make sure you are not 
accidently spreading this invasive 
pest around. 

Native to eastern Asia, the spot-
ted lanternfly (Lycorma delicatula) 
was likely imported on a shipment of 
stone to Pennsylvania in 2014. 

Its preferred host plant is the Tree 
of Heaven (Ailanthus altissima), 
which was brought to North Amer-
ica in the 1700s and originally used 
as a street tree in cities since it could 
survive under harsh conditions. 

This insect is not limited to just 
this host plant, but can feed on 
more than 100 other herbaceous and 
woody plants. 

The spotted lanternfly is a pest of 

agricultural crops like apples, stone 
fruits, walnuts — and especially 
grapes. 

All lifecycles of the SLF enjoy 
grapes, from the first instar nymph 
to the adult. 

The nymphs prefer to feed on 
softer tissue on the tips of plants and 
are often found on the underside of 
leaves. 

Adults will be more visible on the 
trunks of plants and flying around. 

Researchers at Penn State Uni-
versity have found that adults are 
present in vineyards in August, but 
don’t build up into higher popula-
tions until mid-September. 

They also found that just over half 
the population, mostly females, were 
observed at the edge of the vineyard, 
within the first 50 feet. 

Alternative host plants can in-
clude rose, black walnut, river birch, 
willow, sumac, sycamore, and silver 
and red maples.

Researchers at Penn State have 
also found that the population of SLF 

can grow the first year, rapidly ex-
pand in the second, and be reduced 
in the third because the plant hopper 
has depleted their food source and 
temporarily moved to a new area. 

Since SLF was first found in 
Pennsylvania, two-thirds of the 
counties have been put under quar-
antine.  In 2018, it was found in one 
county in Maryland. Since then, 
10 counties and Baltimore City are 
under quarantine. 

The Virginia Department of 
Agriculture and Consumer Services 
announced recently that they were 
increasing the number of quaran-
tined counties and cities in the state 
from four to 22. 

According to the USDA, APHIS, 
SLF have also been reported in Con-
necticut, Indiana, Massachusetts, 
Ohio, New York and West Virginia.

Any businesses that move within 
or through any quarantined areas in 
Delaware, Maryland, New Jersey, 
Pennsylvania or Virginia should re-
port sightings of SLF to their respec-
tive state departments of agriculture. 

Business owners will need to 
have a permit showing that they have 
received training on how to identify 

HORTICULTURAL IPM

CHELSEY 
MacBRIDE-GILL

STANTON
GILL

Be on the lookout for spotted lanternflies

This article will take approxi-
mately 2 minutes to read, but I bet 
many of you didn’t even give it that 
long and have already jumped to 
the final paragraph and next story 
headline.

The average attention span is 
shrinking and we green market-
ers have fleeting seconds to break 
through all the other messages that 
bombard the public and our custom-
ers each day. 

To address that, our messages are 
becoming briefer and more shallow.

We are forced to “dumb down” 
our posts to the lowest level possible, 
lest we overwhelm folks or confuse 
people. 

How do we convey complex top-
ics in less than 2 minutes? 

What happens when everything 
we read is surface level and has no 
depth? Bite-sized information is easy 
to consume, but is it good for you. 

We are all so busy these days 
that often the only reading we get 
done is on a screen scrolling past our 
newsfeeds. 

We may stop briefly to absorb 
something, but that is momentary 
and we are off scrolling again. 

However, we all long for more 
deep understanding and connection.

There are encouraging signs that 
the tide is turning. 

Twitter, itself the birthplace of 
ultra-brief social media posts, added 
the thread feature (the “+” button at 
the bottom of a post), which allows 
one tweet to be added onto multiple 

times to create a thread of connected 
tweets. 

Folks are using threaded tweets in 
many inventive ways — from telling 
short stories to posting live meet-
ing minutes to play-by-play sports 
updates. 

The best use of threaded tweets 
that I’ve seen are as miniature essays 
— basically taking a longer blog post 
or article and breaking it into its key 
points. 

These threaded posts are getting 
great engagement and Twitter users 
are clamoring for more of these in-
depth posts.

Another format where longer is 
winning out over shorter is in pod-
casts. Statistics show that the average 
podcast listener wants episodes that 
are about an hour in length. Why is 
that? 

Most podcast listeners have an 
hour they can set aside while they 
are commuting or doing passive 

The short or long of it?

GREEN 
MARKETING

By KATHY JENTZ

See JENTZ
Page 6

See GILLS
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Spotted lanternfly nymphs hatch in 
April and go through four instars when 
they molt and become adults in July.

Photo courtesy Stanton Gill
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in 1928, according to Lohr-Pearce. 
The orchards were established in 
Churchville in 1974 by members of 
the Lohr family. The family operated 
both farms for awhile before selling 
the Joppa farm to concentrate on the 
acreage in Churchville.

Most of the customers of Lohr’s 
Orchards come from within a half-
hour’s drive of the farm.

The COVID-19 Pandemic was 
both a difficult time as well as an op-
portunity to innovate to keep Lohr’s 
Orchards a going concern. Develop-
ment of food boxes was one approach 
undertaken by the family.

“We were working more than 
before,” explained Lohr-Pearce. “We 
created the food boxes for our cus-
tomers that were looking for smaller 
places with fewer people around to 
avoid COVID-19.”

“We tried to switch up the boxes 
each week,” Lohr-Pearce continued. 
“We put in some type of greens, some 
fruits. The contents depended on 
seasonal availability of the produce. 
We wanted to mix up the varieties. 
We’d include some of our produce as 
well as other items that we purchased 
from other area farmers and from the 
wholesale market.”

The entire operation was designed 
to be contactless.

Customers paid through systems 
like Paypal. People would drive up to 
pick up their boxes which were then 
loaded into the trunks of their cars.

Through social media, Lohr-Pearce 
found customers for these food boxes.

“Word of mouth adver t ising 
through social media is the best ad-
vertising,” said Lohr-Pearce. “We 
can directly sell much of our produce 
through social media.” 

“We found that Facebook would 
reach people 35 to 40 years of age and 
up,” explained Lohr-Pearce. “Through 

Instagram, we’d reach younger people. 
We are not yet on TikTok.”

“Social media is amazing,” Lohr-
Pearce continued. “In the 1990s, we’d 
use print ads. That was the format 
then. Now, almost everything is dig-
ital. We typically only post once per 
day. We can move an excess crop by 
putting a note up on short notice on 
social media. It doesn’t always work, 
but it works well enough to move our 
products to our customers.”

To provide a perspective on the 
strength of social media, the Facebook 

page for Lohr’s Orchards indicated, 
as of July 25, 4,983 people liked this 
page, 8,610 people follow this page, 
and 10,334 people checked in this 
page.

“In 2021, the food boxes were not 
in the same demand as they were in 
2020,” stated Lohr-Pearce. “People 
wanted to get outside and were look-
ing to do something. We resumed our 
pick-your-own operation for apples in 
the Fall of 2021.”

Lohr’s Orchards is not producing 
the food boxes in 2022: “There isn’t 
much demand for the food boxes this 
year,” commented Lohr-Pearce. “The 
volume doesn’t work with limited 
demand.”

Weather this year has created some 
challenges for the family. Frost in the 
early Spring of this year hurt several 
of the fruit trees, including ones that 
had early flower buds and blooms. The 
farm’s Facebook page includes photos 
of the damage caused from storms in 
the area in mid-July.

As Lohr-Pearce wrote on their 
Facebook page on July 12, “Well 
Mother Nature just stopped by…It is 
part of farming and we all experience 
at one time or another doing what we 
do…” Another storm hit about one 
week later.

Nonetheless, Candace Lohr-Pearce 
and Darryl Pearce have not let some 
storm damage stop them from their 
agricultural pursuits.

And their customers love their 
dedication to providing quality, fresh 
produce from the farm.

Candace Lohr-Pearce poses in front of some of the peach trees at Lohr’s Orchards in 
Churchville, Md. 

Photo courtesy Lohr’s Orchards

Lohr-Pearce ...
Continued from Front Page
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to go a different route,” he said.
“We were always growing some-

thing out here, we went from straw-
berries to cauliflower and the next year 
to some other vegetable. We did corn 
and soybeans, one year we had 10,000 
eggplants out here so we were always 
growing something.”

Robbinsville Township, in Mercer 
County not far from Trenton, used to 
be part of a huge potato growing region 
that included Cranbury and Monroe 
townships in Middlesex County and 
East Windsor and West Windsor in 
Mercer County. 

“This used to be a potato growing 
community a hundred years ago that’s 
what all this land was, so people like 
our neighbor Paul Keris got in again at 
the right time, growing soybeans and 
potatoes,” Gary said. 

After a lot of research, Gary found 
out that lavender was one thing deer 
would not eat, and after hooking up 
with Timothy and Vince Serinese at 
Timothy’s Center for Gardening on 
Route 130, they found out about a 
company that would help them plant it.

“The first year we planted nine rows 
of lavender plants, each about 300 feet 
long and I learned we needed to keep 
the plants at least two feet apart to pre-
vent disease,” Gary said. 

Officially opened in 2018, Shannon 

Gafgen, Gary’s wife, oversees the 
production and marketing at Serenity 
Farms. Gary works for Sales Force, a 
large corporation based in San Fran-
cisco. 

That year, they put in 2,000 lavender 
plants. 

Soon after opening, Serenity Farms 
had a booth at the Robbinsville Town-
ship Farmers’ Market on nearby Route 
33, and word began to get out about the 
facility. 

“Someone said, ‘I would like to 
come see the farm,’” he related and 
it was then they began to think about 
opening up their farm to the public, so 
they held an open house in the summer 
of 2020, following COVID guidelines 
when people were most craving getting 
out into some open space. 

“Five minutes before people came 
in that day we had the idea, why not let 
people cut some of their own lavender 
and bring it home with them?” he said.

This year, they are adding a corn 
maze for some fall agritourism, as 
Shannon Gafgen has a long back-
ground in early childhood education. 
Gafgen said the Mumstead variety 
works best in terms of color and scent 
with Garden State spring and summer 
time weather conditions. 

The Gafgens and their children and 
their farm crew held an open house 
at Serenity Farms on June 18, with a 
steady stream of patrons throughout 
that afternoon, coming to pick their 
own lavender sprigs, buy some laven-
der flavored lip balm, skin roller balls, 
eye pillows, lavender spray bottles, 

home-made soaps with lavender oil, 
cookies and other value-added prod-
ucts created by Shannon at the back of 
their retail store.  

At the open house, acoustic musi-
cians performed while some patrons 
played corn hole and the children’s area 
had young, friendly “petting zoo” goats 

behind a fence. 
Prior to coming back to the family’s 

farm, Gafgen raced cars for a living in 
North Carolina and was on a pit crew 
with Dale Earnhardt Sr. When still 
in New Jersey, he often raced at Wall 
Stadium and in East Windsor and New 
Egypt. 

Shannon Gafgen, who grew up in 
Newfield, in Gloucester County, said 
she met Gary in Texas and later relo-
cated to North Carolina to live with 
him before they both moved back to 
New Jersey. 

“My background is in special edu-
cation and special needs children, so I 
love making things for kids” she said, 
noting their corn maze will be open 
this fall. 

“I love doing this kind of stuff, so 
it was nice to be able to incorporate 
our worlds. My husband loves being 
outdoors in the summer so this was 
the perfect thing for us to be doing 
together.”

Shannon said many people don’t 
realize that you need to apply some 
pressure to lavender to release the oils 
and the scent. 

“It has lots of different properties,” 
she said. “It keeps moths away, it’s 
great to deter spiders and carpenter 
ants and of course, to keep deer away 
as well. On the other hand, bees love 
lavender, they love the scent and will 
travel miles to get to it.

“We have our own beehives here 
as well, and bees are fascinating. As 
it turns out, we’ve learned more about 
bees here then we have about lavender.” 

Jentz ...
Continued from Page 4

Serenity ...
Continued from Front Page

chores or working out. 
They can absorb a topic in-depth 

during the hour they listen to a show. 
That is why shows that focus on 

topics of educational and informa-
tional content are soaring in popular-
ity.

Finally, there is video. Did you 
know one of the top movie searches 
is for those that are about 90 minutes 
in length? 

That is what today’s consumers 
have allocated themselves in their 
leisure time as the ideal amount of 
time to enjoy a film. 

They are solely judging a movie 
on its running time before anything 
else.

The short attention span is dictat-
ing that most YouTube videos be 2 
minutes or less. 

However, there are those who are 
craving more and will watch videos 
of 30 or more minutes on YouTube if 
they know they will learn something 
useful.

Green marketers should create 
content for both of these audiences — 
the ultra-brief “just the facts” posts 
and also mix in some longer content 
for those who can set aside time to 
really explore a topic.

(Editor’s note: Kathy Jentz is 
the editor/publisher of Washington 
Gardener Magazine, the publication 
for Mid-Atlantic home gardeners. 
She can be reached at KathyJentz@
gmail.com.)

The Gafgens held an open house at Se-
renity Farms on June 18, with a steady 
stream of patrons throughout that af-
ternoon, coming to pick their own lav-
ender sprigs and shop in the on-farm 
store.

Photo by Richard Skelly
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20 Market St., Bangor, PA

1-800-644-8729
Kurt Zuhlke & Assoc., Inc.
P.O. Box 609, Bangor, PA

Over 50 Years In The Industry
For over 50 years, Kurt Zuhlke & Assoc., Inc. has 
been a part of the many innovative packaging 
concepts utilitzed by the produe industry.

www.ProducePackaging.com  - info@ProducePackaging.com

Keeping it Green 
Made of Earth friendly
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Gills ...
Continued from Page 5

and minimize the spread of the spot-
ted lanternfly. 

Adults lay egg masses in the fall, 
and die in the winter, producing one 
generation a year. 

The egg masses are laid on many 
different surfaces including plant 
stems, firewood, outdoor furniture, 
metal posts, and stone. 

The eggs remain from January to 
March, with the nymphs hatching in 
April and going through four instars, 
when they molt and become adults 
starting in July. 

The first three instars have a 
black body with white spots, with 
the fourth instar becoming red with 
white spots from July to September. 

The nymphs and adults are very 
active and strong jumpers. 

Adults are present from July to 
early November, the outer wings are 
grey with black spots and the un-
derwings have brightly contrasting 
spots of red, black and white. 

The adults lay egg masses from 
October to December, about 1 inch 
long with a grey mud-like covering, 
which cracks over time to reveal 30-
50 eggs inside. 

Both the nymphs and adults 
pierce plant stems, trunks and leaves 
to suck out the sugars and nutrients 
from the phloem. 

After digesting the plant nutri-
ents, the planthoppers excrete the 
sugar, also called honeydew. 

While the production of honey-
dew itself will not kill the host plant, 
high numbers of the insects sucking 
out the plant’s sugars and excreting 
honeydew onto leaves will severely 
weaken the plant. 

All this honeydew encourages the 
growth of sooty mold fungi, coating 
leaves and fruit and slowing down 
photosynthesis. 

The honeydew also attracts wasps 
and bees looking for sugar in the late 
summer and fall. 

This affects honey production 
in infested areas. At a conference 
last year, we tried samples of honey 
made from SLF honeydew. 

The honey produced had a 
smokey, slightly bitter aftertaste. 

Local predators like spiders and 
birds will eat the nymphs and adults, 
but not in large enough numbers 
to keep the population in check by 
themselves. 

Chemical and mechanical con-
trols have had limited success in 
temporarily reducing populations at 
some affected sites. 

The most effective chemical con-
trol was a systemic like Dinotefuran 
used as a soil drench, trunk spray or 
trunk injection. 

The University of Maryland 
Extension and the University of 
Delaware Extension are also do-
ing research into systemics to use 
against the spotted lanternfly. 

If you have insect or plant prob-
lem perplexing, can you send us an 
e-mail at dfplantquestions@gmail.
com.
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Jentz ...
Continued from Page 5

outbound links.
Anything that leads a person to 

leave Facebook is automatically 
down-graded in the algorithms. 

She advises that, if you want to 
include a link to your blog or web-
site, you put the link down in the 
comments and say in the post “see 
comments for the direct link.” 

You can also go back to the origi-
nal post two (or more) days later and 
add it in back into the post text. 

By then, the algorithm has already 
graded and ranked the post and you 
are safe to do so.

A third way to include a link is to 
tell folks in your post to DM (direct 
message) you for the link. 

This can be especially effective if 
you are offering something to them 
of high value like a discount offer or 
exclusive content.

The next method that Stapleton 
recommends is to write long posts 
with personal stories. 

She means several paragraphs 
long.

 The more time people spend 
reading and looking at a post, the 
higher it will rank. 

Of course, the post content needs 
to be interesting and worthwhile to 
get folks to stay in there.

She advises that you observe what 
posts make you stop and read them 
when you scroll through Facebook 
and Instagram, then examine why 
they engaged you and emulate them. 

One of those ways to engage 
with followers is to ask a discussion 
question — perhaps ask how many 
are growing their own food at home 
organically or are switching to all 
native plantings and why. 

Her next advice is to use your per-
sonal page or a group page to engage 
with customers as business pages get 
much lower interaction numbers. 

She suggests you post daily and to 
be consistent. 

Stapleton says there are no short 
cuts, you have to put in the time and 
effort.

Finally, interact with everyone 
who follows you. 

If someone has not liked or com-
mented on one of your posts in a few 
weeks, they will stop seeing them in 
their feed. 

Stapleton likes to select a few 
each week that she has not seen in 
your feed lately and send them a di-
rect message or go to their page and 
interact with their latest posts.

I recommend following Staple-
ton’s advice for the next few weeks 
and seeing the difference in your 
Facebook numbers.

I did it myself and my engage-
ments increased by 500 percent in 
less than two weeks with no paid ads 
or sponsored boosts.

(Editor’s note: Kathy Jentz is 
the editor/publisher of Washington
Gardener Magazine, the publication 
for Mid-Atlantic home gardeners. 
She can be reached at KathyJentz@
gmail.com.)
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